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unfold
We are facing an enormous challenge that
reaches almost everyone on this planet. A
lot of things are unfolding in the world at the
moment. For many people, survival has all
of a sudden become a challenge and number
one priority. It is a time that shakes us all and
forces everyone to change their way of living,
just to stay safe.
We were in the middle of making this UNID
edition when the corona crisis happened. It
urged us to reconsider many things about
how our magazine is made and distributed.
Printing a physical magazine all of a sudden
did not make sense. How were we going to get
the magazine to all our readers, who are now
scattered throughout the whole country, or
world even?
Last year we launched the UNID website, a
place for the UNID to grow beyond the physical
printed magazine. And it is here, on the UNID
website where U40 will live, as the first fully
digital UNID magazine ever. We still wanted
you to be able to flip through the pages, to keep
some of the magazine experience.
We release a lot of the articles of this magazine
as web articles as well. You can read the
magazine whichever way you prefer.

Next to this, we are experimenting with spoken
articles that you can listen to while on the go
or when you want to give your eyes a rest.
With our recent podcast show, UNID from
HOME, we explore what designers are doing
in this current situation and how they help.
We dove into privacy issues around the, as
of yet, proposed corona apps and tell what
local designers are doing to make face masks
socially accepted. I hope the 40th edition of
the UNID can inspire you, provide you with a
moment away from all the news and serve as
an inspiration to stay creative and active while
at home.
The theme of this UNID is unfold. We look back
on 40 editions and how the UNID has unfolded
over the years. We highlight some recurring
themes from past editions to see what has
changed, or not. Next to that, we look at the
future of design and technology. How will the
future unfold after the current crisis? It might
take a while to find out, but let’s hope we all
come out of this with a renewed appreciation
for our freedom and the people and world
around us.
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Sustainability
at the
tue

Sustainability is an issue that a
lot of people of our generation
are concerned with. From climate
marches to memes, students and
teens want to save the planet.
How does the TU/e deal with this?
I had the opportunity to talk to
two members of the Go Green
Office. Marije and Andrea are
both students that are passionate
about the environment. Marije
joined the Go Green Office after
the office collaborated with Team
Energy, the student team she is
a part of, on the event Energy
Now. A few years ago, Andrea
was part of the student initiative
Precious Plastic TU/e, and
also had a positive experience
collaborating with the Go Green
Office. Now Marije and Andrea are
enthusiastic members of the Go
Green Office and are involved in a
lot of its initiatives.

For those who don’t know,
the Go Green Office is a part
of the TU/e and consists
out of a couple students
and one coordinator, Erwin
Kerkhof. The team organizes
sustainable events and
campaigns. Their goal?
To enhance sustainability
of the daily activities and
operations at TU/e, as
well as raising awareness.
Sustainability is about more
than meets the eye. Go Green
Office tries to find the blind
spots and bring them to the
light. This is possible since
they are a part of the Real
Estate Management (Dienst
Huisvesting) TU/e. In addition
they have all kinds of internal
contacts, which allows
them to notify TU/e about
possible changes to increase
sustainability.
A change that you might
be familiar with is the use
of festival cups at outside
events. These handy re-usable
cups are managed by the
Go Green Office and have
helped to prevent a lot of
use of throw-away cups. In
addition the Go Green Office is
currently working on creating
a sustainable event policy.
Sustainability has a lot of
aspects and saving plastic is
not the only thing that helps.
Think about the paper needed
for promotion or the transport
of party necessities.

text belle van kempen
media yinying miao
graphics julia linnenkamp

As a student you might
wonder how you could
contribute to the sustainable
campus. The advice that
Marije and Andra give: It is
always easy to contribute,
you can try to learn about
sustainability and support
initiatives. Take your vision
and put it into action, there is
a lot of support at the TU/e.
Contact Go Green Office if you
have a suggestion of where
improvements could still be
made.
When looking at the future
Marije and Andrea hope
that the Sustainabilty at
the TU/e keeps improving.
A short while ago the
Sustainability Network
Eindhoven was started. This
is a collaboration between
Go Green Office, Technology
for Global Development and
Team Energy. Together they
want to create a network for
sustainable student teams,
companies and other parties.
That way connections can be
made and it is easier to work
towards a bigger goal together.
Besides this, they also hope
to see smaller but impactful
changes. Creating awareness
is the way to go, and little
by little the Go Green Office
is working towards a more
sustainable campus.
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cyberpunk 2077

Will biohacking become the new normal?
Will biohacking become the new normal?
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Cyberpunk 2077 is a promising
future-based game, unfortunately
it is not available yet. You might
have seen snippets of the artwork
and the extreme cyber style of
all the characters. Many people
adore this game because of it. Can
this cyber style become a new
vision for the future of tomorrow?
Or is it another dystopian tale
to be told. I can tell you that
realizing a particular part of their
gears, is already in motion. The
characters are biohacked, a term
which sounds futuristic as well. It
actually is not completely, as the
biohacking expert Peter Joosten
can confirm.
Let me introduce Peter Joosten, a biohacker
and future thinker. On the platform
Superhuman Talks, he investigates the
impact of biohacking, human enhancement
and transhumanism in his keynotes, articles
and Youtube channel. He is a TEDx speaker
and consultant at various companies and
institutions. I interviewed him to find out more
specific details of biohacking, focussing on the
game and the role designers can play in this.

Biohacking might not be as well-known - you
probably have never heard of the term. Before
I started researching, I did not know what
exactly it entails either. To give you a quick
introduction, I will use Peter Joostens (Dutch)
book ‘Biohacking’. Let me start with the basics.
There are three parts in biohacking: self
tracking, human performance improvement,
and human enhancement. Each part has
different themes, but if you want to know
more about them you should read his book, I
can recommend it to you. It both sparked my
interest and scared me; the future for thought.
The part this article revolves around, is the
biohacking part human enhancement. It is
the most visible theme in the cyberpunk
characters. Human enhancement, as the term
implies, is about improving our human body.
This can be done by adding technological
elements or changing our DNA, these are only
two options there are many more. It is the most
extreme part in biohacking and probably the
most noticeable.

“Which part can we designers
play in this futuristic image?’’
When I looked at the characters I noticed that
they have a form of design in them. I’m not
talking about the people who created these
characters, I am referring to the technological
parts of their bodies. Their neon clothing and
especially the lines on their face are designed
this way for a reason. Their cybernetic
enhancements are clearly visible as well they are implants on their skin, not under.
Then I started wondering, which part can we
designers play in this futuristic image? We all
know the fear of technology is growing, people
are scared it will take over our lives. Maybe
designers can help decrease this fear; help
with making biohacking the new normal.
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Peter Joosten imagined a scenario where
people are obligated to have certain biohacking
enhancements in or on their body. It could
be a requirement for your work field, or an
obligation by the government to decrease the
healthcare costs.
‘’For example, if you want to work for
Amazon you will need that specific type of
enhancement, otherwise you will not get the
job’’
This scenario will freak out people even
more, it even scares me. However, he believes
that biohacking will not become a rapid
development.
‘’I suspect that it will be used in healthcare
first. From there it will develop further and
healthy people can then decide to use the
technology to improve themselves.’’
There are already a couple examples of these
people. They have alterations I didn’t think
were possible at this moment. Peter Joosten
gave a few examples in his book. One that I
did not think was possible is the brain implant
Neil Harbisson has. He has an antenna with
a camera in his head with which he can see
colours normal humans can’t, as infra-red
and ultraviolet. He sends images of the
International Space station to it, so he can see
the colors in space. To me this also sounds like
a character in a futuristic game.

‘‘For example, if you want
to work for Amazon you will
need that specific type of
enhancement, otherwise you
will not get the job’’

I looked at this scenario differently, I can
imagine that it could be a trend and not only
an obligation. People follow others, if one
has something the others want it too. This
is clearly visible in the Apple Earpods trend;
suddenly ‘’everyone’’ had them. If, for example,
a celebrity starts ‘’wearing’’ the enhancements,
people could follow them and accept it more.
Creating and designing these parts can
become a whole new industry, not for the
industry alone.
As I said before, Peter Joosten said he thinks
this development will go gradually; it will not
alter society this quickly. However, he does
think it can actually slowly become a trend
in which people copy each other. It is already
happening in less extreme forms. An example
he gave is the youth in America that use ADHD
medication which seems to improve their
concentration. Since ‘’everyone’’ is using them,
more will follow.
This is one part that occupied my thoughts.
Another part has to do with the cyber style. I
can imagine a lot of people would not ‘’wear’’
this. However, making the biohacked parts
clearly visible could step by step become a new
way of expressing us; as we do with fashion.
Instead of blue hair you can have bright blue
eyes which even function with a purpose. Or
a cool cyborg arm, only because you can. An
current example is the company Open Bionics,
they design arm prosthesis with a cyborg
appearance.
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‘‘Even though we now know it
is biohacking, I do not think
we should avoid it’’

And we can take this scenario even further,
there could be different styles and different
groups. Biohacking styles, instead of fashion
styles. Think of a cyber style, a sophisticated
style, maybe even a hipster style and
additionally groups of people can form with
this. It will intertwine in our identity, maybe
it can then become mainstream. You can also
imagine how much impact this will have on
our society, maybe as much as the first mobile
phone. This is where my far fetched fantasy
wanders, but I think anything is possible these
days; the sky’s the limit.
Designers are needed for this change, since
there has to be a seamless interaction between
fashion and technology. The technology can
not stand in the way of the aesthetics and
the other way around. Where engineers focus
on the functioning, designers are good at
combining both. Functionality is important
as well, but there has to be a balance. Another
aspect is the user friendliness of the parts,
when it is on your body it is especially
important that it feels comfortable. It should be
part of you and not feel like a weird addition.
Peter Joosten believes designers should
focus on biohacking more and they are of
importance for especially the appearance of
the functions .

Thinking of scenarios where human
enhancement can play a role is purely
guessing; unfounded predictions.
Unfortunately, we still cannot confirm them.
What we do know is that the other biohacking
themes will play a part too. Actually they
already do, even in Eindhoven University of
Technology; in Industrial Design. We create
designs which can help people improve their
body; human performance improvement. I do
not think people realize this: did you? Even
though we now know it is biohacking, I do
not think we should avoid it. It all sounds
terrifying, but this technology can help us
further in the evolution of mankind. One step
in the future, is a big step for mankind.
The question remains, if designers want to
invest more in the biohacking field, to help
with the normalization. Is it something we
want to have in the Industrial Design study?
Is Seamlessly Integrating Technology in
Humans, a squad we want to add, or is this a
step too far? You can say that we will cross
many ethical boundaries. I do not think we will
cross boundaries as far as in the cyberpunk
scenario. This is something which lies too far
in the future. After all, Cyberpunk 2077 is only
a made-up game.
For more information, please visit
peterjoosten.net or superhumantalks.com.
text isabel kuipers
media diede van marle
graphics jesper kapteijns

‘’As designer you make choices, for example,
can somebody see that the bionic eye is turned
on or recording?’’
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Artist, born in the body of a designer
Maarten is seen as one of the
most influential Dutch Designers
of the 21ste century so far.
His work can be described as
rebellious, humorous, intellectual,
theatrical and artistic.
Maarten can be characterized as a rebel, he
does things his own way. This is one trait
many readers can relate to, I think. He studied
at the Design Academy in Eindhoven, for six
years! From 1996 to 2002. He graduated with
his burned furniture Smoke which wasn’t
something controversial. It however became a
big success after his graduation. His works are
included into the ‘25 classics of the future’. In
2009 he was awarded ‘Designer of the Year’ by
Design Miami. His works are in Rijksmuseum,
Stedelijk Museum and Schiphol. Celebrities
like Brad Pitt and Kanye West have works of
him in their private collection. Maarten works

for exclusive brands such as Louis Vuitton and
Dior.
I have a video call with him from his studio in
Den Bosch to talk about the topic shaping this
UNID edition: ‘Unfolding’. I want to know what
kind of person he is. To start this interview,
I introduce him the same way as described
above.
When I ask Maarten about what it is like to be
praised to such a status he humbly replies that
he never really wanted to be praised for these
awards and prices. Those things are more
means than goals. It is definitely an honor and
with those big prices come big brands who
have a budget to do interesting and beautiful
things. But what is really important to him is
expression through his work. And if that is for
Louis Vuitton or your neighbor, that does not
matter in its essence. While I believe that to be
super cliché, I also think it is very true. To me
it is like playing for the sake of playing, which
is an essential trait of an ‘artist’.
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One topic which cannot be left out of this
UNID is the question: what is the difference
between an artist and a designer? He has a
history of people trying to put him in a specific
box. He claims to be an artist in the body of a
designer because they overlap. They depend
on context. He did the Design Academy, which
makes him a designer. But when he was a
teenager he was interested in a lot of artistic
professions like cabaret and music. Eventually
when he had to make a decision for his higher
education, design came on his path. For him
design is like applied art. On one hand design
is using certain restrictions of for example a
chair, which has to be a certain height, as a
rule. On the other hand, you are free to explore
anything around that. And it is that freedom
of exploration and expression around that
chair, what makes it creative, what makes it
art. There is this paradox of restrictions and
freedom in art and design, which makes it
context dependent.

‘‘Never just trust a one-liner.’’
I think artists and designers both like to create
things, make people question things and shift
perspectives around ideas and the essence of
things. It is only the box that people put them
in that is different. While listening to him I get
what he means: same essence, different box. I
ask him for some kind of summary or one-liner
to get to the core. Because as you might know,
artists are not as straightforward as Engineers.
I know he has this caption on his Instagram:
“Never just trust a one-liner”, so we laugh. It is
like we both understand the essence without
naming it. That is kind of the beauty of his
work I think. Touching the untouchable. To
summarize this paragraph, I sometimes joke:
People will put me in a box, but I don’t care. As
long as the box is big enough.
I ask Maarten to give the Industrial Design
student a glimpse of his development,
transformation and change, and lessons for
the readers. I don’t want the reader to think:
“ow yeah another Q&A with some famous
artist that has it easy now that he made it, just
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sprinkle some ‘wisdom’ on the interviewee and
get publicity by sounding really smart.”. (In its
essence it is still that, but you know better
now).

‘‘You will get discouraged by
setbacks.’’
To end this article and still put his lesson
in a one-liner, Maarten advises you young
Industrial Design students to never give up.
“You will get discouraged by setbacks.”
It took Maarten six years to graduate from
The Design Academy. He had some differing
opinions from his teachers. But he graduated.
And he became famous with his graduation
project. Now I don’t want to give you false
hope that you will become famous with your
graduation project. But Maarten wants to tell
you: never give up. As cheesy as that oneliner might sound, find your own thing. Have
differences in opinions with your teachers.
Don’t be afraid to tell them. Dare to stand for
that and don’t get discouraged by different
opinions. What you will get is closer to that
thing you are trying to achieve, touch or name.
It is then, when art and design intertwine.
text bas vink
media maarten baas
graphics jesper kapteijns
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It is October 7th,
2019. Hundreds of
climate activists
from the movement
Extinction Rebellion
(XR) have blocked
the road in front of
the Rijksmuseum.
The traffic in the
city is disrupted. The
police have started
breaking through the
blockade. They have
arrested dozens of
rebels who don’t plan
on leaving. Their legs
and arms are linked.
The activists are
non-violent and stay
positive. They sing
and chant texts such
as “Climate Justice
Now!”. They offer the
police cookies and
they smile.

Since this disruptive action,
the Netherlands can no longer
ignore Extinction Rebellion.
The international movement,
which finds its origins in the
UK, uses non-violent civil
disobedience in an attempt
to
halt
mass
extinction
and minimise the risk of
social
collapse.
Activists
organise creative, peaceful
and
sometimes
disruptive
actions to put pressure on the
government and to force them
to take measures against the
climate and ecological crisis
we are facing. They have three
demands: tell the truth, act
now and let citizens decide.
History of civil disobedience
The
concept
of
civil
disobedience has evolved over
a long period of time. Socrates
(c. 470 - 399 BC) was the first
to declare that there is a law
that transcends the laws of
the state. If this higher law
comes into conflict with the
laws of the state, civilians are
obliged to disobey the laws of
the state. Henry David Thoreau
(1817 - 1862) made the theory
famous and put it into practice.
The term ‘civil disobedience’
is created by him. Ghandi
(1869 - 1948) broadened the
concept of civil disobedience
and practiced it many times
to address civil rights. Finally,
Martin Luther King Jr. (1929
- 1968) contributed to a large
extent to the international
practice of civil disobedience.
He made it the most important
feature of the civil right
movement in the US and used
it to address segregation. In
the late 20th century various
movements, such as the antinuclear weapons movement,
have used the method.
15

Values for change
Using civil disobedience has
repeatedly been proven to be
effective. As it turns out, only
3.5% of the population needs
to be mobilised to achieve
systemic change. What strikes
when you come into contact
with
Extinction
Rebellion
is how it adopted the tactic
of civil disobedience and by
adding unique features created
its own culture. XR activists
are expressively inclusive,
create
autonomous
and
decentralised structures and
use hand gestures to express
their opinions. To ensure the
mental and physical health
of its rebels, the importance

X
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of a regenerative culture is
stressed. Despite the severe
cause, the meetings have a
positive and loving ambience.
XR actions are outstanding,
colourful
and
creative.
Different forms of art are
combined to create a deep
expression of their love and
rage.

Design for civil disobedience
Art is thus a vital part of
the
Extinction
Rebellion
movement. But could design
also
support
their
civil
disobedience? Firstly, design
could create awareness for
their cause. Already many
examples can be found of
designs that address climate
change. Secondly, designs
could create an increased
feeling of love for our world,
which
stimulates
action
to preserve it. But more
importantly, design creates
the possibility to make the
futures XR is rebelling against
experiencable. One of the
reasons for the lack of action
against climate change is the
intangiblity of the effects.
We might know the numbers.
We’ve seen the illustrations.
We’ve watched the videos. And
yet, the measures taken are
minimal. I believe that if we
could not just know, but also
feel the consequences, deep
in our heart, the process of
change could be accelerated.
The impact of such designs,
combined with a strong action
of civil disobedience, could be
extensive.

text elsa van dam
media emma roodbergen
graphics julia linnenkamp

“Design creates
the possibility to
make the
futures XR is
rebelling against
experiencable.”
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The things you own				
We begin, in the beginning.
By seeing, why have to start at all.
Minimalism is not about getting rid of stuff.
Minimalism is about seeing that we are sick.
And not to mention: minimalism is about
becoming acquainted with a world that gets
better by spending less, and working less hours.
Dennis Storm
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This is an article about the new books (Weg Ermee and Do It Together)
of Dutch TMF and BNN television presenter Dennis Storm. He is known
for programs like Spuiten & Slikken (about sex and drugs) and Weg Met
BNN (about travel before vlogging was a thing). He has quit television
completely. Dennis has become a Minimalist.

sm
sm

				 end up owning you.
He now lives half of the year in Amsterdam in a 25m2 studio with his girlfriend and two kids. The
other half of the year he lives in Bali, designing furniture and writing books about Minimalism and
design. This article is in inspiration of those two books. It is a spark on inspiration for you to flip
the page. It is a start.
At a time when people in the West are experiencing the best standards of living in history…
Why is it that at the same time there is such a longing for more? How come this flourishing
of dissatisfaction? Neuropsychologist Rick Hanson thinks of it as a kind of biologically based
delusional craving. The auto-craving is a good strategy to keep animals alive, including early
humans in really harsh conditions. But these days it creates a disconnect. (…) We feel restless.
We still are always scratching for more.
I could give you a complete summary about how to apply a Minimalistic lifestyle by writing stories
about Kintsugi (fixing your broken furniture, pottery and electronics), building your own Tiny House
(and not need a mortgage and work less hours a week), or taking the train instead of car. Instead, I
give you a conclusion of Dennis his work.
Simply put, minimalism (be it in architecture, interior, lifestyle or whatever) is about going back
to the essence. What that essence is, can be different for everyone. Getting rid of too much stuff
can be just the beginning. Minimalism is about changing your life, and by trial and error learning
that this consumer society in which we grew up in and live in, we cannot take seriously anymore.
If there is just one bit in you than made you feel this consumer society has indeed gone a bit too
materialistic, then Dennis his books are for you. You can buy it brand new, second hand, or get the
ebook. You can also get it at the library, but who does that anymore?
text bas vink
media diede van marle
graphics sjoerd stamhuis
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Then and now
Is a PhD for everyone?
An interview with Troy Nachtigall on his experience doing
		
a PhD at the department of Industrial 		
			Design in Eindhoven

A lot of students may be wondering if doing
a PhD after their master is an option suitable
for them. But is it really as life changing as
they say? Really as hard? And really an option
suitable for all?
Troy Nachtigall completed his PhD
‘materializing data: craftsmanship and
technology for ultra personalization’ last
December at the department of Industrial
Design.
Unlike what many students consider the
normal, Nachtigall didn’t start his PhD
right after his master, but rather after a
couple of years working in the field. “Unless
you are really into developing theories
or methodologies and want to become a
university professor, I wouldn’t recommend
students to go straight through,” Nachtigall
explained.
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His passion lies in creating, and seeing people
interact with his work in the world. For him
it was really helpful to first work in the field
before coming back for the PhD. “I’ve now seen
the ways everyone works in the field, and
found out I really want to try it in another way.
But no one in the industry wants to do this yet.
So I decided; let’s take this back to a university
setting and see how can we do this differently.”
He explained that you are never too old to
start a PhD. It has nothing to do with age, but
everything to do with the moment that you
really know; I’m going to be the world leading
expert in this one thing! “And maybe you’re
like me, and don’t know what’s out there in the
world. So you first go see some of the world
and then you decide okay I want to do that bit”.
When starting the PhD Nachtigall already had
a strong vision, which he used to build his
project, taking it to the next level. Still, doing a
PhD wasn’t as he expected.

“The finances are just bizarre
in your PhD time, and the
amount of travel insane. I
had semesters where I would
go from Italy to Eindhoven,
to Berlin, and to conferences
around the world past that!
You just go layers and layers
deep. So there were days that
I woke up, and had no idea
where I was”.
Besides the travelling,
Nachtigall explained it
was also strange to have 3
professors to yourself. It’s
taking that whole teacherstudent relationship to
another level. But he was very
happy he found the specific
researchers in the world that
do what he wanted to do, here
in Eindhoven. “A tip: pick your
supervisors well! These are
people you’re going to spend
more time with then you can
imagine. These are the people
whose office floor you’re going
to be crying at some point”.

The moment that you really know;
I’m going to be the world leading
		
				
expert in this one thing!
In the end though, by far his favorite aspect of doing a PhD here at TU/e was being able to work
together with the students in the wearable senses lab. “I had the opportunity to work with some
amazing people there. Students were really able to make magic happen in that lab and get fun and
interesting things going. Taking these ideas even more forward, so it was really hard to leave that!”
text kyara fasen
graphics jasmijn vugts
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Loe Feijs,
Then and now
22

That the faculty of Industrial Design is unique at the
university is something all ID students can easily notice.
But has it always been this way? How did Industrial
Design change over the years? And why?
Loe Feijs was there at the starting line
of the faculty as a vice dean. In the year
2000 the university founded the faculty
of Industrial Design. It had to be build up
from the ground. There was money, but
no students or even knowledge about
Industrial Design. Feijs explained how
interesting, yet challenging, it was to
build a faculty on a shared interest for
Industrial Design with a group of people
from all varying backgrounds. “We all
came from very different backgrounds,
so the speech confusion was enormous.”
This lead to an exciting first year with only
20 teachers and 60 students. “As you might
imagine we were even more nervous than
those students”. Back in that first year
everyone knew each other, and the whole
faculty fitted into what is now one large

lecture hall on the ground floor of
Atlas. All while the faculty today
is one-third of the whole building.
Feijs feels a lot of pride to see what the
faculty has grown into. And recognizes
that it wasn’t only the teachers who
helped building the faculty into what it
is now. “Certainly that first generation,
but also all generations of students
afterwards have all put in their efforts
and helped to build up the faculty.”
One of the reasons students played
such a big role in the building of the
faculty seems to be the unique mindset
with which students are viewed here
at Industrial Design. “Students are
seen as junior employees. If you only
come here for the piece of paper,
just come and get it and walk away.

Industrial Design. A department unlike any other.
You are not here for us, you are here
for yourself because you want to grow.
“Especially the Lucid association is
viewed as a serious partner. With e-lucid
as a great example of a successful
collaboration between students and the
faculty. “ The students are a real partner
here, there is no ‘all-knowing’ staff and
students can do more than just listen.”
Feijs explains that he is proud of this
collegiality, and hopes that even though the
faculty will continue to grow and change,
this unique mindset will be here to stay.
According to Feijs there are two types
of change Industrial Design has gone
through and will go through again in years
to come. The first one being change for
administrative reasons, like the changes

made in the education model to make
Industrial Design align better with
the rest of the university. “Because of
this much of the uniqueness of the
program disappeared. The pure intrinsic
motivation has been partly replaced by
the system of obligations and grades”.
Explaining that he considers these steps
sideways instead of forward.
But there are also always other changes
happening that Feijs does find very
interesting. Changes coming from the
field itself! “The industry and the world
are ever changing and Industrial Design
has to move with it! Or better, walk on the
frontlines of it.”

text kyara fasen
graphics jasmijn vugts
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graduate
Then and Now
In 2007, the master program of Industrial Design at the TU/e saw
its first 7 graduates. One of these graduates is Carlijn Compen.
After graduating, the UNID interviewed her and her fellow
graduates. Future plans, expectations, ideal job ideas - it was all
discussed. Thirteen years later however, where do you end up?
How do you view those future plans of the past? As a followup of
the original Q&A, we revisited a number of topics to get a current
perspective on them.

It’s been about 13 years since you graduated from your master at
Industrial Design. Shortly summarised, what happened in that time?
After my graduation in 2007 I started working as a visual designer at Océ,
a printer manufacturer in Venlo. After about six months I changed jobs
and became interaction designer at the same company. Océ was acquired
by Canon, and I was given the opportunity to go to Japan for two years. I
worked at the design department of Canon in Tokyo. Upon my return I made
a step into business: I took on a role as portfolio director, in which I was
responsible for the strategy and roadmaps of different product lines. In 2016
I returned to Research & Development in the role of Head of Design, where I
still am today.
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Did you expect to be where you are now?
When I graduated it was very clear to me that I wanted to work in
a large tech-company. Being surrounded by people with all kinds
of backgrounds and expertise areas is very interesting, and it’s
challenging to keep pushing the customer and user perspective
into product development. It was always my ambition to have a
leading role in such a company, and I am very happy with what I
achieved so far.
In the Q&A of 2007, you mentioned “Eventually I would like to
start my own company, but now that’s too early”. How did that
view on your future plans change throughout the years? Could
you still imagine yourself starting your own company?
Never say never, but I am really happy where I am right now. I am
still learning new things every day. In a large company like Canon
Production Printing there is much room to move around, change
roles, develop yourself and explore different territories.

I can imagine not really knowing exactly what to expect from the study program yet
when you began studying. How did you come to the decision to start this program?
I visited the open house, I think it was in the spring of 2001. The 'StudioLab' in the Main
Building was still under construction, so there was not much to be seen. But there were
examples of interactive products. I remember a jacket with a built-in MP3 player, which
was very new at that time. Also I had some really interesting conversations with staff
members who explained what industrial design was about. I really liked the combination of
creativity and technology and the completely new set-up of the program based on projects,
assignments and self-reflection, so I decided to enrol.
Looking back at what you learned during the study, what do you think was the most
important, and what was perhaps something you thought would be important but turned out
not to be?
The most important thing I learned is to not be afraid to take initiative. This applies to design
work, but also to your personal development. There's so much that can be done, as long as you
just start doing it.
In the program there's a lot of emphasis on the user perspective; the user is made very important.
But what's at least equally relevant in larger companies is the perspective of the customer. In
business-to-business, customers and users are not the same people; they have different needs
and wishes. I learned to design for desirability, and to understand what feasibility means, but not
so much about business viability. So the user perspective is definitely important, but it's not the
only thing that matters.

text emily van leemput
graphics sanne van lieshout

27

Chiefs, then
and
and now
now
As the UNID edit
ions move from
next to
next , so do the pe
ople in the comm
ittee.
Every year, the m
agazine has a ne
w chief
editor. This is th
e person respon
si
bl
e of
ensuring this mag
azine gets to whe
re it
is right now - be
ing read by you.
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We took a question we perhaps often ask
ourselves, and put it in front of two special
anniversary three (old) UNID chiefs:
- the current chief editor, Jori van der Kolk
- chief editor in 2012 - 2013, Doenja Oogjes
Doenja was the chief editor for the 20th UNID
edition, halfway of where we are right now.
Next to being part of the committee, during her
time studying Industrial Design she did a Lucid
board year; interned at science center NEMO;
and was chairman of Stukafest Eindhoven.
Since 2017, she has been a PhD student at
Simon Fraser university in Vancouver, Canada.
Our current chief editor, Jori, started his study
Industrial Design in 2016. After finishing his
bachelor last year, he moved on to the master
program. Last September, he began his year
as UNID chief, working on issue 39 and 40.
This wasn’t his first experience at the UNID
though - in 2017-2018 he was responsible for
the external relations.

Two UNID chiefs, two Industrial Designers, and
with those two answers to the same question:
“What does an Industrial Designer do?” Rather
than typing out the answer, we put up the
challenge of visually communicating their
answer through an illustration. Their results
are pictured here!
text emily van leemput
graphics sanne van lieshout

“What does an Industrial
Designer do?”
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Fashiontech

30

Have you ever seen a dress that moves? And I
don’t mean move in the wind, but has parts that
move by itself. Or maybe a dress that serves
cocktails. Or perhaps one that attacks people
that come into your personal space. Me neither,
and I swear I am not making these dresses up.
These dresses fall into a relatively new category
of design called fashion tech, and the dresses
I mentioned are from the designer Anouk
Wipprecht. You may have heard of her before.
She is the leading designer in the field of fashion
tech, and people say she is ahead of our time.
For her clothing is more than just fabric that
keeps us warm and comfortable, she wants
clothing to connect to you physically and
psychologically, to have a bigger purpose.
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Say who?
Anouk started learning about fashion at the age
of 14. She was interested in exploring the extent
to which we experience fashion. This goes from
emotional, intellectual, to sensual aspects, as
well as how we might be able to accomplish a
better connectivity between the body and the
clothing that we wear. By educating herself in
fashion & technology she started to construct
ideas about a world where people are looking for
a physical but also a psychological connection
with their clothing. This gave her the need
to design towards this feeling of combining
different platforms that can trigger our behavior
and the way we wear clothing.

“Our current society sees clothes as a ‘disposable’; designed to be used once and then thrown way. I think we
should be able to do this differently” - Anouk Wipprecht
This fascination drove her to start experimenting
with the combination of fashion and technology.
She did this by following workshops and moving
to Sweden to study “body, fashion & technology”
at the Malmo university where she worked on
Arduino-based application possibilities and
smart fabric concepting to use in her creations.
Later on she deepened her knowledge of the
fashiontech field by assisting Sabine Seymour
in Vienna, Austria and in 2010, she graduated at
the Hogeschool voor de Kunsten Utrecht. Anouk
Wipprecht creates impressive tech-enhanced
design combining fashion and technology, her
design tend to go towards artificial intelligence
as the wearer who is the ‘host’ caries a moving,
breathing system that reacts to the wearer and
the surrounding.

Fashion meets technology
Fashion meets technology
Fashiontech: as the name implies it is a combination between two industries, the intersections of a
venn diagram, each circle owning tons of innovation and creativity in their fields. On the one hand
the technology industry and the other the fashion industry. However, the scope of fashiontech is
rapidly expanding, as newer technologies present a multifold of opportunities. Many designers in this
category are primed to explore the boundaries of the venn diagram and broaden those overlapping
layers of fabric, code and electronics.
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Living garments
Two examples of Anouk’s work are the Smoke
Dress and Spider Dress. These pieces are mostly
dealing with creating more connectivity with
ourselves and people around us in a nonverbal
way. The Smoke dress which is fully 3D-printed,
automatically creates a veil of smoke whenever
someone enters the personal space of the
wearer. The second exists of animatronic
limbs which move and are ready to attack
when someone approaches the wearer too
aggressively and create smooth and welcoming
gestures to the calm approaches.
Anouk finds inspiration in biomimicry; in
nature, animals and their behavior, as you
can see in the dresses she creates. Animals
are irrational and unpredictable, because they
haven’t learned how to react like humans have,
she finds inspiration in how animals behave,
socialize and interact. Looking at her Spider
Dress which senses the surroundings and
attacks, it looks at the reaction of a spider as the
name of the dress implies, or her Smoke Dress,
based on the octopus, when it releases smoke to
escape and hide.

Wearing these dresses makes it easier to show
the surrounding people when the wearer feels
uncomfortable and expresses these feelings
without saying a word. Anouk doesn’t only
focus on physical issues but also psychological
problems, one of her more recent projects is
focusing on mental health. The Agent Unicorn
is the name of this new project, it explores
the behavior of children with ADHD. Agent
Unicorn is a hairband, which is also 3D-printed,
it is shaped like a horn and contains a camera
and EEG (Electroencephalography) sensor.
It’s a design for children that is playful and
comfortable, so they like to wear them. When
there is a string signal the EEG sensor turns
the camera on to record the child’s view. With
this product we can get a better understanding
of what excites or distracts children
with ADHD having different experiences.

Fashion of 2050
A question a lot of us probably have after
knowing all this is, is this the future of clothing?
Do we all start wearing interactive garments?
I don’t know, the idea of interactive clothing is
really cool and brings a lot of advantages, a lot
of people would feel attracted to it. But do we all
want to share our shyness with everyone in the
room, like the Smoke dress would? Nowadays a
lot of people act differently because, they don’t
want to show how they really feel. A perfect
example of this is social media, do we show
people when life is just shit or we are having a
hard time. NO my life is perfect! And apart from
this issue how are you going to power all these
electrical garments? Or do you know how you
are going to wash this piece of clothing filled
with electrical parts?
Even though we can be very critical and there
are many things we still need to find out
concerning fashiontech, we have to keep in
mind that this is a relatively new category.
There are so many new possibilities, like more
sustainable clothing and health advantages,
both physical and mental. The work Anouk
does could battle fast fashion, because do you
really need 10 jeans? And Just imagine you
come back home and you put your garment
in the closet where it gets charged and drywashed and does all those things by itself.
Fashiontech is something that will be used in
the future, but to what extent and when that is
the question to ask.
text claire vos
media diede van marle
graphics jasmijn vugts
model luna van marle
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Glass Reflections
1
I wander through the modern century city
without a true purpose
I stop because the reflection in the
glass captures my eyes
I look up to the skies
and realise how gigantic this building is, how small I am;
Insignificant for this place, actually
All the glass panels fit together
I follow all the lines
till they seamlessly join;
create one big mirror surface
2
The streetlight colors frame
the other me; picture perfect
I wonder about them
They are free of time, of pain
and for a minute I am as well;
a captured reflection
It is only a simple moment, to be forgotten;
a ghost of the past, normally
3
Out of the blue, the glass turns solid black
and they leave the artsy scene
But I will remember this magic moment when
I see a glimpse of a mirror
Again and again

34

Designer Light
I keep staring at the strangely spiralled
light inside the odd bulb
*Mesmerized*
Blink once, blink twice
Still, I see the designer solution
for sunlight substitution

Iron Curtains
I hear the soft rain hitting into my
iron curtains,
while I hit my cotton sheets
The momentarily
amplified war
outside,
calms the always
ongoing one
inside
my snoozing mind

text isabel kuipers
media deniz korkmaz and bart bolluijt
graphics elsa van dam
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Doppler
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The Doppler effect (or the
Doppler shift) is the change
in frequency of a wave in
relation to an observer who
is moving relative to the
wave source.
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0, 1, 1, 2, 3, 5, 8, 13, 21, 34, 55, 89, 144, 233, 377, 610, 987, 1597, 2584, 4181, 6765, 10946, 17711, 28657, 46368, 75025, 121393, 196418, ...
The golden ratio.

2. As this ratio is so aesthetically
pleasing, it is not surprising that
it can be traced back into popular
pieces of art.

1. Using the numbers in the sequence
as demensions of squares, putting
them aside one anotother allows you to
create the Fibonacci spiral.

Fn = Fn-1 + Fn-2

3. The ‘perfect’
equation can
often be found
in nature, in
snail shells for
example.

2

3

5

7

11

13

4. Another way of ﬁnding an aesthetically
pleasing shell is by combining an illustration
of prime numbers and Fibonacci.

Fibo
nacci
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Koos

Playhouse of Service Design
“People that enjoy their job have way more passion and energy to
make something awesome. Then the result will turn out way better
too, right? That equals 1+1=10 if you ask me.” This was one of our
take-away points of our inspirational talk with Jules Prick, co-founder
of the company Koos service design. He shared the secrets of this
company which is known as the playhouse of service design due to
their lively approach on design.
Koos Service Design, what do
they do?
The two friends and founders
Jules Prick and Robbert-Jan
van Oeveren graduated from
Industrial Design in Delft
and finished their master
Strategic Product Design .
Jules finished his graduation
project in Melbourne and
worked in Australia for a
marketing agency for two
years. Robbert-Jan managed
his own company already
during his studies - KoJac. In
2009 they started a company
together in Amsterdam.
Existing companies made a
distinction between design
and marketing. Jules and RJ
wanted to combine the best
of both worlds. Even though
nobody knew what it really
meant, and neither did they,

clients saw the added value
in how Koos could advise on
marketing level with a sauce
of design, and called their
original approach “refreshing”.
After three years they
bumped into the term service
design, which became their
current name. Koos Service
Design: ‘We create services
people love to use, and help
organisations to become
more customer centric.. The
company mainly consists of
service- and UX-designers,
and a few operational-,
marketing- and salespeople.
Koos has two offices, in
Amsterdam and Lisboa and
works internationally with
many clients that you have,
without a doubt, heard of:
ING, Rijkswaterstaat, KPN,
The Student Hotel. They work
according to their own SDUX
approach where they blend the
best of service design and UX
design.

‘Being agile, that is what
design is about.’
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“Instead of design being
considered an innovation
process”, as it used to be in the
past, “design is now becoming
daily operation” Jules says.
He highlights that design
thinking is ‘hip’, even in the

business world. Take Spotify
for example, where they work
in agile squads. Everyone
practices design thinking and
every team has a dedicated
designer themselves. For ING
Bank, Koos Service Design is
currently training 3000 people
in ‘advanced service design
capabilities’. Jules comments:
“The market has changed a
lot, designing has become
more strategic but also more
mainstream and operational.”
Koos evolves together with
this market to stay relevant to
their clients.
Not only the market but
also the circumstances are
changing. Jules stresses the
importance of being able to
adapt as a designer and as a
company: ‘In the end, it’s just
survival of the fittest. It’s that
old quote saying that it’s not
about if you’re the strongest
or the biggest, it’s about
whether you are the most
agile. Thát is design - design
to organizations is staying
flexible and knowing which
direction to evolve into.’
“Don’t deliver your awesome
presentation in a dull suit”
Determining your professional
identity is something that
almost every Industrial
Design student has struggled
with. Do you change it up?
Does it really reflect who
you are? And after all this
struggle, what is it that makes
your professional identity
important in your work life?
“Your identity is who you are
from the inside. It doesn’t
change that much over time.”
Koos’ first client, Sanoma
(known from Donald Duck,
Nu.nl, Startpagina, etc...),
always told them that they
were so passionate and

refreshing. “Back then we
didn’t even know exactly what
that meant.” He tells us that
RJ and him have always been
having fun and never took
themselves too seriously.
‘How awful would it be if
you had to wear a mask to
work everyday?’ For the first
meeting with a potential big
client Jules and RJ put on
their slightly too big grey
suits, pulled out of the back of
their closets, in order to look
professional. Spoiler: it was
not appreciated. When they
finished their presentation the
client responded: “You guys
seem só cool, but you look só
boring.” Jules wants to carry
out the message that you
should stay true to yourself
because you don’t want to
keep up a facade throughout
your whole career.
The company has grown a
lot bigger, up to more than
30 employees. In order to
maintain a clear identity
within the company, Koos
asked Wayfinders (a cool
start-up) for help. Through
4 guided workshops they
created a strong identity
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determined with input from
the whole team. They stated
six core values, one archetype
and one icon. Their archetype
is the playful strategist, this is
what they show to the outside
world as an advertisement.
“We are strategic but we
always do it in our own fun
and unique way.” Their icon,
Danny Ocean [from Ocean’s
Eleven], embodies their core
values, for example through
being creative, social, and
adventurous.
Playhouse of service design
The core values play a big
role within the company,
Jules stresses that the people
working at Koos all fit these
values. “Skills you can teach
but with core values you
can’t”. They embrace these
values within the company by
organizing events such as The
Koos Awards (our own Oscars).
Prizes are being awarded for
each core value, and coolest
projects, etc. “That evening
everyone is shining, that is
something I’m really proud of.”
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‘Vision, what are we doing it
for?’
You might have heard of it
before: BHAG: a Big Hairy
Audacious Goal, something
that is realistically seen out
of reach, but which might be
achievable if you have the
right aspiration to accomplish
it.
The first BHAG of Koos, set
up a few years ago, was to
reject a takeover directive
from the company McKinsey.
“So we believed that design
would become the new way
of working and the new
strategic consultancy. The
grey boring McKinsey people
would of course want to take
over our company because
we have the best people
and methodologies.” With
confidence Jules added: “And
then we would reject their
offer because our cultures
don’t match.” Koos works fast
and takes many small risks
in order to learn from their
mistakes. “We believe in Think
Big, Fail soon and Scale fast.”
“We used to focus on becoming
the best in our field, now we
focus on which impact we
want to make with each other.”
Vision and goals change over
time. “Companies used to look
at future goals for five years.
Nowadays, since everything
moves so fast, we start looking
at 2 year scenarios.”
Koos has always ‘taken
pictures’ of the future by
simply drawing scenarios
together: “We dreamed us
(Koos), chilling on the yacht
of Elon Musk”. They were

text sanne van lieshout
media yvonne bruin
graphics ilse faber

of course joking but by now
that scenario has become
real - sort of. “We have created
our own amazing space, an
amazing group of people,
working internationally with
offices in two countries”.
Their new BHAG is focused
on making an impact. The
company set themselves a
challenge of changing the
lives of 50 million people for
the better, before 2022. We
asked Jules about how they
are planning on measuring
the impact. He starts thinking
aloud about the amount of
people they could reach
through different clients such
as NS and KPN. He pauses for
a second and says: “Maybe the
setting of a goal and striving
to reach that goal with each
other is even more important
than the measurements of
the impact. The impact is so
difficult to determine. We
should just start doing it and
learn along the way.”
Companies almost always
strive for bigger. We asked

what Koos thinks about
this. Is a company ever big
enough? Jules explains Koos
believes: “If we are waiting
on governments and big
internationals to save the
world, we can continue
waiting for a very long time”.
Jules says that if Koos wants
to change the world, they’ll
need volume to do so. They
believe that entrepreneurs and
small organisations that don’t
have shareholders but do have
good intentions, can increase
their impact by transforming
the big organisations. In order
to reach their goal they plan
to get 5 offices spread over the
world. “ If we want to make
a big impact, we need to do
that with big international
organisations. Our main
challenges are global so
we can’t only focus on the
Netherlands”.
Final advice for students
You may now be thinking to
yourself: “Wow this is great, I
want to start a company that
is this successful and still be
able to be myself.” Jules has
as a piece of advice for the
Industrial Design students
of the TU/e: “stay true to
yourself. Just believe in who
you are and what you are able
to do, don’t be afraid to take
on challenges but just do it
your own way. He encourages
students to take their time
to experience things such as
going abroad. It comes down
to: Go out of your comfort
zone, do new things and don’t
start working too soon, you
should enjoy experiencing for
a bit.
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ceramics
crafts change.
Multiple articles, video and news features are made around this subject, you probably heard it before:
crafts are vanishing. Craftspeople, from flute makers to glass sign painters, and wagon builders to
bell founders, are on the brink of extinction as fewer people are learning their skills. Working with
your hands is something we do less and less these past few years. Mainly the older generation has a
hard time seeing the old-fashioned ways disappear or change.
But are crafts really vanishing or are they just evolving? For the less technical underlined elderly
people it may be hard for them to realize that making things with a 3D printer is still craftsmanship,
but in a different way. We lose parts of old crafts as we move on and innovate. Comparing crafts we
nowadays practice they are not exactly the same as they where in the middle ages. This is because
we found new tools and methods to make it easier for us and to make the product or service quicker.

42

mass production
Even though I i just said that mass production
is no craft, it hides some crafts that will always
be connected to it . Every chair that you see at
ikea may have thousands of identical brothers
and sisters, but there was a designer that took
the time to think of its looks and functionality.
The way it sits, theo colour, the material, these
are all things that weren’t designed or chosen
by a computer. Most of the products that we
buy are fabricated in factories, but were first
designed by people, that consider theirre work
a craft. Designing is a craft itself, and one
that remains unaffected by the fact that the
designs are produced in a factory. and this is
not affected by the fact that there designs are
produced in a factory.

The main source of our worries come from
mass production., Robots are taking the jobs
from under our noses. A chair with years of
careful and precise work is replaced by one
of the thousand identical fabricated chairs of
Ikea. So, all the people who stress the problem
of disappearing crafts have a point. Since the
first industrial revolution and factory-based
industrialization (1760-1840), mechanization
was slowly taking over the handmade industry.
Now that we have mass production everything
is the same, it is simply not possible to
customize and personalize every product that
comes rolling of the

There are also multiple types of factories
and there is one kind that i would still call
crafts and some that have aspects of crafts.
Traditional factories are most of the time with
limited machines, in these kind of factories a
lot of the work is still done by hand or partly
by hand. These kind of factories, still produce
hundreds of the same product, i would still call
it a kind of mass production, but one that still
practices crafts. There are also many factories,
where part of the work is done by machines and
the other part by human hands. For example a
lot of glass product are made by machines, but
painted by hand or maybe the other way around.
These are still ways that crafts are practiced but
just in slightly different ways.

conveyor belt -, it is simply too expensive. Even
though you can sum up a lot of issues with
mass production, it improved the lives of many
peoplemade the lives of many people better.
Getting a ceramic plate set from a craftsman
was something only the rich could afford.
But it is a pity seeing all the traditional crafts
slowly fading, the quality of
handmade
products are overall a lot higher than the quickly
fabricated goods. Craftsman have the trained
eye to make something perfect and make it
personal. Everything they make isI unique and
trimmed to fit within the demands of the buyer.
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same crafts, new techniques
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All ceramics shown are
made by Ineke Hezemans.

Crafts have changed a lot over the years some crafts have
started with the caveman. If we look at pottery for example,
they made pots all by hand and decorated them by using
the most basic tools they could find in the woods. Then we
invented the pottery wheel, but we still consider this a craft.
We also consider glass blowing a craft, but the glass -blowing
tubes are something the Syrians invented when the ancient
Egyptians were already whetted beads, figures or bottles of
any shape since they couldn’t blow spherical forms.
Nowadays we have also invented new techniques to make
and do the same things, but those this mean it’s not a craft
anymore. I don’t think so! Of course mass production doesn’t
count here this is no art, it is out of functionality. But there
are still craftsman that just have adopted a new way of
making things.
A good example of these new
ways is 3D printing the pots
and glasses I was just talking
about.
Many craftsman or artists are
now using 3D printers, that
were invented not so long ago.
After some experimenting
people now know how to print
pots with clay and also glass.
So crafts don’t necessarily go
extinct, they change and move
on just like the practitioner.

The Cambridge dictionary
gives the following definition
to craftsmanship:
skill at making things. So, this
means it does not define how
you have to make it or what
tools you have to use, a craft
can be interpreted in many
different ways.
Maybe you think crafts evolve
or you think that the old crafts
that vanish make place for
new ones or you even have a
different few on it.

text claire vos
media alessander aydin and yvonne bruin
graphics midas zegers

crafts change.
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LAbeled
As students we are often focussed on finishing
projects, especially when it comes to graduation
projects. Unfortunately, we often forget that these
are our final moments of learning and exploring in
the familiar and comfortable realm of university. I
am speaking from experience when I tell you that
when you finally reach the goal of graduating, it
makes you feel achieved but also makes you feel
lost. You start to ask yourself questions like:
What do I want? What can I do?
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Graduation
to business

The transition from studying to working can
be overwhelming. A common and interesting
option after graduating is to start your own
company, like many other ID alumni. A more
unusual but also very interesting turn to
take after graduating is to make a business
out of your graduation project. This is how
LABELEDBY. was born.
Where most of us rarely look back, Jessica
Joosse and Fabienne van der Weiden decided to
continue their graduation project after leaving
TUe.
LABELEDBY. is a research and technological
development studio, founded in 2018. The
company aims to transform the fashion
industry by exploring new production methods
using techniques such as 3D printing on fabrics.
Their goal is to make personalizable and
sustainable fashion.

“ I very much remained
within my own bubble of my
vision and beliefs. ”
For Jessica and Fabienne, it was a dream come
true to start their own sustainable fashion
business. Fashion was their main interest
during their studies. However, when they left
the university, it was very different than they
expected and they both experienced a slight
setback at first.
I can relate to this. Like Jessica and Fabienne, I
loved studying and having the creative freedom
to do what you like. The university has a lot
to offer and you can explore and experiment
with many tools and materials to explore and
experiment with. On top of that, the university
provides a comfortable environment in which
in it not necessary to worry too much about
failure because in many situations, you can just
start over.

When the founders of LABELEDBY. finished their
studies, they lost this safety net and discovered
that there were different consequences as a
result of their choices. For example, they had
to start thinking about how to earn money to
be able to make things and experiment.TUe
does necessarily teach this. Another thing that
the university programme lacks, according to
Jessica and Fabienne, is training in networking
and business strategy. “I believe that it has
changed but especially during my bachelor
there was little contact with the outside world
of industrial design. I very much remained
within my own bubble.” Jessica says.
It was quite a transition to turn their graduation
project into a company, but Fabienne and
Jessica never regret their decision, they
learned a lot.“We have a lot of freedom to do
what we want, which we might not have had
if we would’ve started working at another
company. Starting your own company means
you sometimes have to do the less fun chores
like administrative tasks but we prefer that over
having someone else decide what we do.”
Tip from LABELEDBY. to (ID-)students: When
you have an idea that is floating around in your
mind, don’t wait for the right moment, go for
it. You will quickly see if the idea works or not.
Sometimes the idea in your head doesn’t work
but you can get a lot of inspiration from it. It is a
great way to activate a design process.

text emma roodbergen
media bart bolluijt and emma eisma
graphics alain van de ven
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We are looking for a

Master marketeer

Do you have
Be part of solid 2020-2021
www.teamsolid.org/apply

Student team SOLID is looking for students that are
motivated to accelerate
the energy transition by
developping metal
fuels.

APPLY BEFORE
JUNE 7
only 8 spots left!

Interested? Join our

CASE EVENING
MAY 18 | 20h - 22h

Lightyear interview

This is the One.
Lightyear, a tech company on a mission: clean mobility
for everyone, everywhere. In this exclusive interview with
Chief Design and co-founder Koen van Ham, UNID takes you
along a behind-the-scenes view on the role of an industrial
designer at the company.

An online exclusive.
Read the full article at unid-magazine.nl

cover design elsa van dam
media yvonne bruin and alesander aydin
back design alain van de ven
UNID magazine is a design magazine
brought to you two times a year in
print and online with articles ranging
from
extensive
interviews
with
designers and opinionated articles to
research pieces. On our website, we
publish regular web-exclusive articles,
podcasts and videos.
UNID magazine is made by Industrial
Design students from Lucid at the
Eindhoven University of Technology.
The committee simulates a professional
editorial office where teams of writers,
graphic designers, media designers
and pr work together to realize a highquality magazine.

Lucid is the study association that
supports
the
Industrial
Design
students at the Eindhoven University
of Technology in their studies. Lucid
organises
activities
focussed
on
education, career and leisure. Ranging
from workshops, creative activities,
brainstorms, excursions, parties and
much more, Lucid is practically up for
anything! It is our goal to support as
many members as possible. Therefore,
we are in contact and collaborate with
experts in our department, alumni of
Industrial Design and a wide range of
companies.

Stay home, read UNID!
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