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Let’s talk!
Are we, the shapers of the future, forgetting
about the world?
Within a design process many
steps can be taken, not one of the
taken steps is more important
than the other as together they
create a final concept. Even
though we learn about different
steps of the process continuously
throughout our study, I feel there
is one that is often disregarded
within this faculty, namely
sustainability. As we like to think
of ourselves as designers of the
future, shouldn’t we then also
think about the impact of our
products on the environment?
Shouldn’t sustainability play a role
in every design process?
As designers we have the
opportunity to shape the world, in
my opinion this is both a freedom
and a responsibility. Aside from
that, estimating the value of your
design in terms of sustainability
and environmental consequences
might also be beneficial when
selling your product to other
parties. But when and how in the
design process do you include
sustainability aspects, and
thinking about the environmental
consequences of your design?
Here are a few moments where
it is very easy and useful to
incorporate said checkups.
For instance when working with
electronics, you could think of

how much energy you need to
make your design function the
way you would like it to, and
think of where that energy comes
from. By adding unnecessary
parts and functionalities to your
design you might make your
product less energy efficient, not
even mentioning the fact that
in most cases of design “less is
more” applies. Make sure that
your design works optimally both
function and energy wise, and
get rid of additional functions
without losing functionality.
When choosing your material,
you can think of what materials
you could use that leave little
waste after disposal and creates
little pollution during production.
Maybe there are ways to re-use
materials after your product
is disposed of. Your design
can benefit both concept and
sustainability wise from even
just considering the impact
your material choice brings, and
choosing materials thoughtfully.
After a design has been made,
bought and used until no longer
of use to the consumer, a design
is disposed of most of the time.
It can either be broken or it
is no longer relevant in the
consumers life. When creating a
product, keeping in mind the life
expectancy of the product might

be an easy way to keep track of
the environmental impact of your
design. Think of ways to keep your
product relevant in the life of the
consumer, and keep in mind the
possible changes within society
and whether they change the life
expectancy of your product.
By considering some of the things
mentioned above, you are one
step closer to creating designs the
future is really waiting for.
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Visions on
Data Enabled
Design
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You have probably heard the words buzzing around
the faculty: data science, artificial intelligence...
Shouldn’t we, as designers, start working with
those topics? It seems however to be quite the
challenge to find a way to approach these topics
from a design perspective.

Eva Deckers, Industrial Design alumna
who leads the Data Enabled Design
team at Philips, knows everything
about this challenge, and definitely
has a vision on how to tackle it. She
worked on Artificial Intelligence from
a design perspective before it was cool,
and obtained her PhD on ‘Designing
for Perceptive Qualities in Systems of
Interactive Products’ in 2013 before
joining Philips. We talked to her about
her work and the role of design in data
science.

question of how to design for a world
in which everything is connected
with each other, in which you can’t
determine beforehand what product
should be designed for which user. Of
course the complexity, the openness
and growth of such a system can’t be
determined beforehand.” They had to
come up with new ways of working
to understand how to approach
designing for such systems, for which
they also work together closely with
the university in the form of two PhD
trajectories. The whole
team that Eva leads
consists of a varying
ten to fifteen people,
who try to accelerate
Data Enabled Design
within practice. Eva:
“Part of our team is
data visualization,
done by makers that
know how to code and
prototype. Turning
data into knowledge
and providing a view on the context
(through the data) that was not there
before. Next to that, we are aiming
and searching for the integration with
Service Design, as in our company
the Service Designers are the ones
that often design propositions
encompassing data. We are working
mostly on how to develop the

“Of course the complexity,
the openness and growth
of such a system can’t be
determined beforehand.”
Data Enabled Design at Philips
About a year ago, the Data Enabled
Design team was first installed within
Philips. Before that, Eva was part of
the Strategic Design team, where
they were already working towards
Data Enabled Design. Eva explained:
“We wanted to find an answer to the
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competences and tools around
data and design, to make sure more
designers in an organization can work
with data and understand what data is.
This is of course ultimately to be able
to create stronger value propositions,
in many cases around data. And
intelligence, that is the next step.”

6

The Challenges of Designing with and
for Data
The combination of data with Service
Design surprised me, so Eva clarified:
“What you really need and what
Service Designers are very good at,
is creating strong value propositions:
from product to service, the solution
as a whole, and how to design for that.
Data Designers are very good at using
data in the creative process. But the
combination is what is going to make
the difference, working with the data
as well as creating a strong proposition
at the same time. That integration is
what we’re currently working on.”
According to Eva, based on work of
Dover et al. (2017) there are three clear
challenges within this mission of
getting the design community to work
with data and intelligence. “First of all,
designers can still be quite naïve about
the possibilities and opportunities of
data and intelligence. On the one side
I witness the idea that when we have
data, everything is possible, which is of
course nonsense. If the quality of the
data is bad, it’s pretty useless. On the
other side, we often miss opportunities
because we don’t understand what
is possible. Secondly, educational
programs for these kinds of jobs don’t
exist yet. Strong design programs
are still quite classical, and of course

“It is about the intelligence
that is in the way we
interact with each other,
and what that means for my
understanding of situations.”
we need those competences as well,
but next to that we need people who
are educated to design with data and
intelligence. Connected to that, we
don’t really have the tools to work with
data. We have all kinds of design tools,
but none of them are fit for working
with data (when you don’t have coding
skills yourself). The last challenge is
that design as a competence is not
yet involved in creating an opinion
about the development of Artificial
Intelligence. We are making steps in
understanding how to design for UI
in order to get access to intelligent
systems, but it should go a step
further. It is about creating a view on
how to design for it, not necessarily
from a cognitive perspective. It is
about the intelligence that is in the way
we interact with each other, and what
that means for my understanding of
situations.”
The Future of Data Enabled Design
“Of course we are currently still busy
enough with designing for successful
single connected products, and
the data that comes with it. There
are already systems with multiple
connected products to a single central
system, but eventually we would like
to move towards a system that is
much more open and in which value
arises in the connections between the
different elements. And then we’re
not even talking about intelligence yet,
although it quickly becomes important
when you need to make sense of the
data. There are many steps in between,
and it is still hard to build a strong

proposition around single connected
products. Too many propositions are
basically a sensor that collects data
and throws it back at you. Yes, you can
use data to translate it to insights that
matter, however this is just one of the
possibilities. We also see that these
propositions like for example Fitbit
struggle to be engaging and deliver
value over time as they fail to make
data truly meaningful.”
“Beyond that, in the near future we
would like to explore the involvement
of designers in the development of AI.
It would really be a shame if we would
get another technology push around
AI, like we had with many Computer
Science developments. To be honest,
it is already happening. As a design
community we should try to prevent
that. But it means that as designers we
need to work a bit harder in terms of
what we understand and can do in
terms of data and algorithms, to bring
collaboration between designers and
data and computer scientist to the
next level.”
text emma van zoelen
media bart bolluijt & derek van der ploeg
graphics alex de ruiter
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guest column

YOUR
< IDEAL
JOB!

Design your own

perfect future

Do you ever dream about your future? In
which you have a good and exciting job, with
people around you, that love and support
you. Maybe you even have a dog or a cat. In
your dreams, everything is possible after all.
Nonetheless, dreaming about a perfect future
is something we all do. Luckily for you, highly
skilled industrial designers (and I mean you!)
are wanted more than ever. The increasing
demand for creative and project-oriented
people gives you great possibilities to shape
and design your wishes into a job that suits
your professional identity and vision.
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But how do you find graduation projects
or jobs that suits you? Each academic year,
multiple career events are organized for
students at the TU/e. A great collective
called My Future, which includes all
study associations – including Lucid –
Wervingsdagen and many other parties are
created to help students design their own
future. All parties in My Future organize
career-oriented events, where you can look,
search, and find companies that can fulfil
your dreams, or improve your professional
skills. Visiting one or (preferably) more of
these events enables you to make your future
perfect.
Just at the beginning of March during the
Career Expo – the biggest career event of the
TU/e – 70 companies were present that are
interested in you, the highly skilled industrial
designer. Many great opportunities are created
for you and organized by students and student
organizations. Next year maybe even by you?
So, if you are looking for a graduation
project, a job or if you are interested in
joining a company case, subscribing for
Wervingsdagen’s Interviewing Days is a great
opportunity to get in touch with recruiters
that can help you design your own perfect
future. The dog, the cat, the people around
you, I’ll let up to you!
text rik lubbers
media tom cobbenhagen
graphics mayra goevaerts
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career interview

Sound Design at
Impulse Audio Lab
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Jasper de Kruiff is the co-founder and interactive sound
designer of Impulse Audio Lab – a startup company based in
Munich, Germany. He chose to do his final master project at
BMW AG. He says, “I wanted to experience a different country, a
different culture – anything really. I was a bit tired of university
- and I really wanted to do it at a big company and experience
what working in a proper professional environment was like”.
After he finished his master project with BMW, he was preparing
to return to the Netherlands when he got a call from them
offering him a job, which he accepted immediately, and as a
result ended up working there for almost 2 years after that.
His relationship with BMW didn’t end there however. “It’s a
bit of crazy story actually – we got the opportunity – me and
Florian, a freelance audio developer I was working with, to form
our own company. BMW asked us if we would be interested in
starting a company so they could give us work externally and
have contracts with us. It just happened out of the blue - but
we went for it!”
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“Great sound makes all the difference - if you
use it right, you can really shape emotions and
experiences.”
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What exactly is sound design?
“On the one hand it’s pretty self-explanatory – it’s
the design of sound – but I can imagine that answer
is a bit too easy” he jokes. “I would describe it as
deliberately manipulating sounds so that they
convey a certain type of information or evoke a
certain kind of experience or emotion.
What inspired you to specifically focus on this
area of design?
“I’ve always been into music, for as long as I can
remember – I really feel that you cannot be a sound
designer if you’re not into music. Everyone at our
company and everybody we work with - they love
sound and make music - that’s where it usually
starts.
I never really connected music with design to begin
with. As a design student, I was working
a lot with interaction design and I didn’t really do
anything with sound until I had a project with some
students from HKU Utrecht, after which I thought to
myself – wait a minute, I can combine my passion
of interaction, design and objects with sound. I got
really interested in the tools they used because I
had no idea how to even make sounds at that point”.
“This is really a niche” he says, “nobody does sound
– it’s different and exciting and I really wanted to
stand out as a designer”.
“What I love about sound, much like music, is that
it’s a gateway to the soul” he says. “Great sound
makes all the difference - it’s something that can
give me goosebumps, or make me emotional. It’s
a very powerful medium – much more powerful
than any other medium I’ve worked with, and if
you use it right, you can really shape emotions and
experiences”

Tell us more about your company Impulse Audio
Lab and the work you do
“We have a very small team but we work on the
craziest of things. Everything we do is pushing the
boundaries of what’s possible and what can be done
in terms of interaction with sound.
We mostly do interactive types of sound – the
sound of electric cars for example. This could be
both internal and even external, because as we
know the electric cars are extremely quiet, and most
countries are now coming out with regulations to
have a minimum sound requirement for a car so
that pedestrians can hear them. The most exciting
part is that we get to define the soundscape of
future cities - which is a really cool idea if you think
about it. It’s going to completely change how our
cities and traffic are going to sound like – and we
can finally move away from noise!
On the inside of the car, sound serves as the voice
of the car, since it’s the only way the car can interact
auditorily with the driver – it is very important for
the overall customer experience. It also defines
the character of the car – if it’s sporty or modern
and luxurious - so it’s important to get it right to
enhance the overall customer experience”.
This work doesn’t only involve sound design itself, a
big chunk of it also requires software development.
“There are no off-the-shelf tools we can buy to
make these kinds of sounds – so we have to write
our own software in order to produce these sounds
of the car”
Defining sound is a tough job, especially since it
is very difficult to talk about sound and define the
right sound for the job. “We work with the client
or company’s marketing and design teams together
to define with us the direction they want to go in.
We then develop our own processes and tools

“The most exciting part is that we get to
define the soundscape of future cities.”
to help them. We use words to describe sounds,
mood boards and sometimes make music or collect
random sound samples we think fit the theme or
company profile. This could mean making hundreds
if not thousands of sounds, before getting feedback
and narrowing it down – it’s a very iterative process
– in the end everybody’s happy and that’s the goal!”
Speaking about the company itself, Jasper says,
“We’re doing really well – now we’re eight people,
but we’re bursting out of our seams, so we’re
looking to expand this year so things are looking
up!”
What are some of the coolest projects Impulse
Audio Lab have worked on?
There was a project we did for Märklin, a famous
model railway manufacturer, where we made
interactive sounds for their trains. I modelled
sounds and made tiny synthesizers for their steam,
diesel and electric trains – and got to play with them
for a week!
Another project we did was with Fanpictor, a Swiss
company, where they digitize crowd engagement
during events. “So we had music played inside a
stadium and that was linked to an app on the fans’
phones. The app would use information encoded
within the music that was being played, to blink
different colors in time with the music - making the
audience became part of the venue the light show.”

What tips do you have for any aspiring sound
designers and entrepreneurs?
“I would say begin with producing your own
electronic music. It’s the easiest way to start – as
long as you don’t use pre-sets obviously. It teaches
you the very basics of manipulating sound, the
parameters involved and what kind of synthesis
methods are available.
If you want to get serious, I would recommend
getting a field recorder and starting your own
library of sounds and getting as much real-world
experience as possible, by working on movies, indie
games, anything you can find really - basically you
need to train your ears.
It also really helps to know a lot of people in the
business and get connections before you start a
company.
Most importantly, have a lot of fun, because you will
be spending a lot of time at work and you have to
really create the kind of company you want to work
at. I cannot imagine myself being creative in a grey
office for instance, where everyone is quiet and
does their work a desk. We laugh a lot during the
day - and I feel that’s very important for our work,
especially creative work - because if we don’t have
fun making these sounds and it doesn’t make us
smile, we won’t make the customer smile.”
text vimukthi gunatilleke
media audio impulse lab
graphics davide amorim & bart bolluijt
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Cube Design Museum:
User Connection
With the word internship seeming synonymous with a company or
consultancy, you might wonder what happens if you find yourself
doing your internship at Cube Design Museum. We sat down with
Mette d’Hond about what it’s like to work on a project within a
museum dedicated to design and why it can “not be compared to
doing an internship at a company”.
For Mette, design is about creating
ways to reconnect people away from
technology, both with themselves
and with each other. She loves
creating very personalized products
focussing on the connection that
can be made between people.
When she came across Cube on a
list of vacancies she realized that
their “vision on design, is that they
want to showcase design for human
needs and they want to do that
through really close contact with
people, which was identical to [her]
vision.”
Cube Design Museum is located in
Kerkrade and it is the first museum
in the Netherlands to be entirely
dedicated to design. They display
meaningful design that has an
impact on, and importance for the
world. They aim to bridge the gap
between designers and the public,
therefore, “people can come and see
how the design process works, on
one side of our floor of the museum
is a workspace and on the other
side is an area where people can see
what projects have already been”
[completed by interns].
Whilst completing an internship,
you work on a project, similar to
one at the faculty in Eindhoven,
however, “when working on a
project here, user testing and such
is always a bit of a struggle, the
entirety of Cube is that they have a
working environment where people

can walk in out and you can always
ask them questions and receive their
input.” Mette, for example, worked
on a project called My Second
Skin about helping children with
imaginary fears to not be scared of
going to sleep.

during your process as well as
wanting to continue project-based
work. The amount of coaching is
much more than here at ID with two
or three coaches to meet with each
week. It is also a great opportunity
for people who want to experience a

“I wanted to develop a
product that I was really
proud of and really get a
chance to connect with
people.”
“When we were almost at our
final concept it was the Christmas
holidays and that meant there were
a lot more parents and children,
who were our target audience, so
we gave them a workshop on how to
design and asked them to design a
solution for better sleep.” User input
is a unique part of an internship at
Cube, “in the end we realized it was
like a user test incorporated with
a workshop which is something I
really liked, we also had a poster
up where visitors could post sticky
notes to comment on our work.”
An internship at Cube could be
suited to you if you are passionate
about connecting with real users
and many types of different people

new designing environment, where
“as soon as the visitors walk in, you
take them with you on your design
journey, whatever stage it is that
your process is in, perhaps you need
some little tests or experiments”
for validation. An internship at
Cube would undoubtedly be a great
opportunity to work within a diverse
and unique group; Mette worked
in a group of eight interns from all
different backgrounds and studies.
Surely, a group, one of us can add an
interesting dynamic to!

text eilis kinsella
media bart bolluijt
graphics doortje markovic
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Even though Eindhoven is
promoting themselves as a design
capital we know that during the
358 days that it is not Dutch Design
Week, there is very little going on
to get excited about. That is why my
heart skipped a beat the first time
I entered Onomatopee. The small
but stylish minimalist interior filled
with graphic treasures might seem
a bit exclusive, but once you find
the courage to enter, you know that
you are in the right place. In a coffee
bar we sat down with Pernilla Ellens
the shopmanager and city curator
of Onomatopee to talk about this
extraordinary organisation. “We
could have met at the shop but we
try to avoid using the heater to save
money, these cold days.”
Onomatopee was founded in
2006 by Freek Lomme and is
currently situated at Willemstraat
27 in Eindhoven. The organisation
describes itself as a curating and
editorial led public gallery and
publisher that is particularly
known for their self-initiated,
transdisciplinary projects. The
exhibitions they host in the large
space behind the bookstore always
advocate progressive culture and
have strong elements of social
criticism and design. Their formula:
every exhibition comes with its
own beautifully designed book (or
even a series of books). “Every book
is created by a team consisting
of the exhibiting artist, a graphic
designer and one or more writers”,
Pernilla explains. “By having a
completely new team for each
book we can guarantee high quality
and uniqueness. It also creates
more employment opportunities
for designers, which is (one of our

goals) one of the ways we try to help
stimulate.”
If you are not particularly interested
in one of the over a 150 different
publications (or the current
exhibition), Onomatopee also
hosts a bunch of different events
ranging from talks from interesting
designers, artists, critics and
researchers to gigs, workshops
and the notorious Artist Bar, where
you can get creative (or not) while
enjoying cheap drinks. And the best
part is: attending events is always
free. “It is always a challenge though,
to get enough money together. We
have to save up a whole year for
a couple of advertising banners
during the Dutch Design Week.
The lack of financial support from
the municipality doesn’t help
either. They judge the place to be
too exclusive. It might be true,
not everyone likes design books
and the art that we expose can be
quite tough. The topics can range
from North-Korean dictators to
pornography. But I believe that
you should not lower the bar only
because the threshold is high. If you
want to be a design capital you need
places to showcase these qualities.
Luckily, our international fame
makes up for this.”
Eindhoven might not be too familiar
with them yet, still their books are
being in design book stores all
over the world. Like MoMa in New
York, to mention one of the many.
“Next to book shops, we also sell a
great deal at art book fairs, where
we are praised for our mix of an
investigative approach and strong
stories behind the visuals, typical to
dutch design.” Pernilla adds.
There is lots more to tell about
Onomatopee, but really, go and see it
for yourself. It’s worth it. Staying up
to date with the latest events is only
as hard as liking their Facebook page
and the rest is history. See you there.
text alex de ruiter
media jori van der kolk
graphics minerva loos
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history of design

minimalism
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Minimalism, it is often
interpreted as getting
rid of stuff and having
a tidied, Instagram
worthy interior with
snow-white walls. It is
starting to become a
buzzword with a lost
definition and people
have started using
it whether relevant
or not. However,
Minimalism is more
than a tidy, clean
place. It is a refined
movement that has
emerged in different
fields throughout
history. Let’s clear up a
bit of what Minimalism
exactly entails, what
this movement is about
and see in which forms
it popped up over time.

19
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The difference
was not that
there was very
little in the
dressing-up
box but that
the dressing-up
box was
discarded
altogether.

It started off in the 60s when it arose
as an art movement. Maybe you know
these paintings in which it looks like a
stash of paint tubes has been grabbed
and the paint has expressively been
splashed all over the canvas? This can,
for example, be seen in the paintings by
Jackson Pollock. Well, the artists of the
minimalist movement didn’t like that
anymore. They moved away from this socalled ‘abstract expressionism’ and went
back to the basic aspects and principles
of modernism. Instead of the dramatic
paintings, several artists favored a more
objective form of art. Their art was not
about self-expression but focused on the
materiality where art should not refer to
anything else than itself.
This movement emerged in New York
but was among other things inspired by
European movements such as Bauhaus
and De Stijl. The young artists that
developed this movement did this by the
work they made, but they also critically
reviewed the style and published
theoretical papers. Donald Judd, an
important minimalist known from his
untitled ‘stack sculptures’, wrote ‘Specific
Objects’1 in which he moved away from
the distinction between art forms such
as paintings and sculptures and talked
about this new form of specific objects
where ‘its materials are somewhat more
emphasized than before’. Sol LeWitt
wrote ‘Paragraphs of conceptual art’ 2 what
is seen as the movement’s manifesto.
A famous project of him is ‘Incomplete
open cubes’ in which he explores all the
possible frame structures which still form
a three-dimensional cube.
Both artists ironically rejected the
term Minimalism while they are seen
as spokespersons and developers of
the movement. Judd talks about his
‘specific objects’ where LeWitt talks
about ‘conceptual art’ seen as a separate
movement co-existing with Minimalism.
LeWitt says in his manifesto “Recently
there has been much written about
minimal art, but I have not discovered
anyone who admits to doing this kind of
thing. […] Therefore, I conclude that it is
part of secret language that art critics use
when communicating with each other […]”
Design
Besides art, Minimalism became a
well-known style in the 90s in fields
such as architecture, interior, fashion
and furniture design. A design focus
on functionality with an aversion of
decorative elements had been there
before, however, Minimalism went a step
further with their highly refined designs.

In this field designers played
with abstract notions of space
and light while also having an
interest in immateriality in
design. Everything was stripped
to the essentials and as Elizabeth
Wilhide in ‘Design the whole
story’3 writes, “the difference
was not that there was very
little in the dressing-up box but
that the dressing-up box was
discarded altogether”. The famous
saying ‘less is more’ was used by
architect Ludwig Mies van der
Rohe to sum up his vision on
architecture and explain how he
reduced buildings into simple
forms.
An example of his work that
you may know if you went to
Barcelona and visited another
architectural exploit than the
Sagrada Familia is the Barcelona
Pavilion. With a minimal number
of walls, Mies was able to create
a clever structure in which
inside and outside were brought
together in a continuous space. By
use of luxurious materials such
as marble, steel and different
types of stones the building offers
phenomenal views through the
structure.
It seems logical that just at a
time of economic recession this
trend of empty interiors with
a sober impression reached
success. However, Minimalism
wasn’t cheap at all. In interiors,
architectural features were made
unseen to create a seamless look.
Where there was almost nothing
to distract the viewer, the surfaces
and finishes had to be perfect.
John Pawson is seen as the most
influential figure in Minimalism
who was inspired by the Zen
concept of ‘thinglessness’ from
Japan. His interiors are the
complete opposite of the cozy,
cluttered decorations you can
find at the Xenos and HEMA.
Surfaces come invisibly together
known as ‘shadow gapping’. It
looks so pure, serene and perfect
that it almost seems as if humans
would not fit in there. Crumbling
up a biscuit on the couch would
immediately ruin the design.

can nowadays really ache for in
our busy lives where we get
flooded with information and
opportunities. Many students
have difficulties with defining
priorities and keeping charged
and relaxed throughout their
activities. Besides, as consumers,
we get to hear that the level of
consumption we have now won’t
work like this for long. First
adopters have started to reject
the consumer lifestyle. This
consumer lifestyle is not only
something which we’ve adopted
ourselves but is sold to us by
those who want to make a lot of
money. As ‘the minimalists’ state
in their documentary4 “There is
nothing wrong with consumption,
the problem is compulsory
consumption.”
In all these shifting elements a
minimalist lifestyle fits in quite
well. It focuses on decluttering
our lives, finding out what stuff
is essential for you and getting
rid of anything else connecting
this removal of physical clutter to
our mental state. It is closely tied
to mindfulness, to bringing the
attention to the present.
You might know some of these
clean up gurus that will make
sure you will become happier
with your life. It can seem a bit
control-freak-like to organize
everything to this extent to
be able to relax. Although it
might not work for everyone, a
minimalist living can help to shed
distractions, be less dependent
on our stuff and find some
perspective on what is of true
importance to us.
Interested? The documentary
“The Minimalists” is available
on Netflix. More an offline
person, you could give the books
“Goodbye things” by Fumio
Sasaki or “The Life-changing
Magic of Tidying up” from Marie
Kondo a try!

Lifestyle

Specific objects by Donald Judd | 2
Paragraphs on conceptual art by Sol
LeWitt | 3 Design: The whole story by
Elizabeth Wilhide | 4 Minimalism: A
documentary about the important
things

These minimal living
environments render a feeling of
calm and quiet. A feeling people
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student project

Designing for Social
Impact Bonds
Eva de Bruijn is a master student doing her final master project on social
design in collaboration with with De Sociale Investeringsmaatschappij
(SIM) or “The Social Impact Society” - a social impact bond in Eindhoven.
She talks to us about her project and how she’s helping out misguided
youth in Eindhoven and making an impact on their lives in society.

22

What is social design to you?
“Social design deals with wicked problems - super
complex problems with a lot of stakeholders and these
problems are often ill-defined. This means that people
don’t really know what the exact problem is and it’s
evolving over time. My approach in social design is to
do with meta design - it focuses on getting a better
image of the problem and then developing a solution,
however the problem definition and the solution are
in fact co-evolving over time. This makes it particularly
challenging for a designer, so we created tools to
understand more about the problem in context. I see
it like planting a seed - I plant a seed and I see what
happens. It’s a really inductive way of researching by just doing things in a real world context with real
people, and seeing what comes of it. The important
thing is that you shouldn’t try to define how it will be
used beforehand.”
What is your project about?
“SIM is a coaching program for youngsters who fail to
become socially and financially independent within
the current system. We coach them to write their own
Personal Development Plan (PDP) after which they can

pitch to investors from business, education and social
domains that will invest in their plan. This could mean
buying a house, finding a job or an internship and
together with these investors they can work towards
building their own future.”
The project is a collaboration between SIM, Lucht,
Dynamo, Lumens and the city council of Eindhoven.
Since SIM is financed through a social impact bond
which consists of a connection between 3 stakeholders,
the financer that invests in the project SIM ( covering
logistial costs), the youngster and the municipality. If
the SIM is a success, the municipality pays back the
financer, while saving a lot of money and improving the
quality of life of the youngsters through the project.
“The impact of this project however, goes beyond just
cost cutting - it improves quality of life and has various
other indirect repercussions. If the youngsters now
feel happier, they would use less mental health care,
drugs and the crime rate would go down.” Their levels
of confidence would increase and they would feel a lot
more valued in society. So really to define a ‘success’
is something we struggle with because it can mean
so many things.” Eva’s project focuses on improving
the program itself, particularly the 3rd phase, where
after the pitch phase, some more guidance is provided

“Their levels of
confidence would
increase and
they would feel a
lot more valued in
society.”

to keep the parties involved focused on the plan and
help these youngsters stay motivated to achieve their
goals. She says that “during the investor pitch, we see
a really high energy level and motivation from both
parties, especially the investors, who are able to get a
better perception of the root causes of these troubled
youngsters, and empathize with them as to why they are
behaving in a certain way (for example not doing well
in school)”. They then try to help these youth in many
different ways, for example by setting up internship
opportunities through their plethora of contacts.
“However, after this initial meeting phase, the energy
drops down again and so we are trying to create a
co-creation process, a sort of path for the investors
and the youngsters, where they have co-creation
sessions meditated by a team of coaches.” During these
sessions, the youngsters and investors can share their
experiences, needs and perspectives on various topics.
Thereafter they can develop ideas to improve their own
future with the guidance from the coaches.
“It’s quite a complex process, because the investors are
really busy people and the youngsters have their own
things to deal with – so managing these sessions and
making sure that useful perspectives and information is
shared is quite a challenge. The end goal of her project
is to figure out what is the best way to help the coaches
and the coaching team to help during these sessions.”
text vimukthi gunatilleke
graphics doortje markovic
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it’s all
about
touching
people.”
Bart Hengeveld

leisure interview
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Skulls,
Skates &
Graphic
Skills
Imagine surrealistic illustrations featuring Eindhoven
buildings and an interesting set of colours. It might
look a bit like the background of this article, which
was made in collaboration with graphical designer
Rik Stabel (@rkstbl on Instagram). He also provided
us with various insights, inspirations and an interesting conversation. Through this article, I hope to
share a bit of this conversation with you.
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Getting started with
something, you never
know where it’s going,
and that’s where the fun
comes in.

We’re sitting inside CoffeelabUC in front of Eindhoven
station. He just got off work, I’m still shaking off the
rush in which I left an Aesthetics of Interaction feedback session to make it to this interview. A good place
to start seems to be, well, the beginning. When did you
get started with design, and how did that lead to what
you are doing now?
“It’s always been nice to create art without the actual
need to perform behind it. Being able to let your fantasy
go loose, not being limited by restrictions or pressure.
During my study at the art academy, I focused on media.
This taught me a more commercial take on creating.
Simply being able to do whatever you want to do, which
is what I do in my personal pieces, is so much more fun
though.
I also don’t seek out commercial possibilities for the
pieces I make. If people are interested in what I do and
what I create, that’s great, but I just want to let people
come to me through my work – I don’t go looking for it.”
As I am catching up with writing down everything
being said, I look at the list of questions I wrote down,
and put it away. He continues:
“In a way, everything I do is still a study. Most of my
pieces are surrealistic, but I do always try to add realistic elements. I’m always experimenting with colour
combinations, trying to find out what works.
I wouldn’t say I have one standard style. There is a
global, overall style, but I also put sketches of other stuff
online. Putting work online is interesting in a few different aspects. It an ideal way to get feedback, but it also
visualises a journey. What’s important to me is to always
keep experimenting and growing.”
From the topic of putting work online and getting
feedback, it’s a small leap to what that feedback is
about most of the time.
“I often get asked why I add the skulls and helmets in
my work. I’m not trying to create dark, heavy themed
pieces. It’s not about making a piece with skulls. I try to
create an overall composition, and I think that adding
faces takes away from this. Faces always seem to remind
people of someone. By abstracting this element of the
human body, yet still keeping it recognisable as a human, the focus doesn’t go out to just a face.”

Scrolling through his Instagram posts, there seems to
be a clear change in colour use. The more recent posts
all use comparable colours, while the earlier pieces are
all in black and white.
“I started out with a lot of black and white pieces indeed
- I thought pure line art looked really nice. From there, I
moved on to adding elements of colour to my pieces. It
started with a single-coloured sun, which is something
that I still use regularly in work. After the first colour
study I posted, I began experimenting with silkscreen
printing. More and more colour experiments followed,
and eventually I began composing pieces with Eindhoven icons.”
It’s not until this point that I learn that several of his
pieces are actually exposed in the Eindhoven brandstore, about 5 meters from where we are sitting.
“People began asking about buying pieces. Instead of
just going to whichever printing company, I decided to
look into printing possibilities. I didn’t want to have my
work on the standard glossy poster paper - it wouldn’t
fit the pieces at all. To get to the right method, looked
into different printing techniques and specific types of
paper. Eventually I got to an indigo printing technique
that worked really well with the colours; a structured
type of Italian paper; and a printing company that could
actually combine these two.”
Our conversation goes on. We go from future freelancing visions, to working for a company within the
commercial limits, to discussing what makes a piece
finished, until we slowly start getting to an end.
Most of the lights are switched off already. The people
around us have left, and it’s completely dark outside.
Checking my phone, I learn that it’s 18:37. It’s time to
end the interview, and with that also time to end this
article. Since it is the ending, I’d like to close this off
with what we ended up talking about - despite it being
about beginnings.
“Getting started with something, you never know where
it’s going, and that’s where the fun comes in.”
text emily leemput
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At the UNiD we work hard to create
beautiful content for our magazine.
However, the UNiD readers are
very creative and talented as well.
We made a whole page available to
celebrate this creativity and show an
artwork!
You can send in a photo, graphical
artwork, illustration, poem, painting,
anything you like and want to
share with the readers. The best
submission will get a full page to
show his or her work and will be
published in the next issue of the
magazine.
The first winner of the UNiD
captures series is Armando
Rodriguez with his wonderful
painting!
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artist armando rodriguez

into the wild

behind

THE BEST
What it means to study at RCA
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We all know about places like Harvard, MIT, Cambridge, you
know: absolutely and undeniably the best schools there are.
Similarly, the Royal College of Arts in London, or RCA in short,
has been consistently regarded as the ranking-leader in the
creative field. But apart from that, apart from that impressive
#1 trademark, what do we actually know about such places?
What actually makes them so respected? We had the chance of
asking Chiara Treglia, former ID bachelor student, now studying
a double degree in Global Innovation design at the RCA.

“Well to be honest, emotionally
and physically, I am a bit wrecked,
—Chiara states with a hesitant
smile— especially when I lived too
far from the centre it was hard,
because I couldn’t be at university
during the weekends. That really
holds you back. Now it’s okay. I wake
up at 6:30, meditate for 15 min (I
would be dead if I didn’t) and arrive
around 8:30, when the university
opens. We are all workaholics here,
but that doesn’t mean we are always
productive in what we have to do.
People here are ‘curiously distracted’
and tend to jump on everything

they find interesting, something
that results in a lot of awesome
experimentation and projects but
little sleep.”
With my best poker face on, (I woke
up around 11:00 that day and didn’t
do much) I asked if it was this work
ethic what made RCA so successful
or whether there were other
differences with our more relaxed
lives at ID.
“I think the main difference
with RCA is how organized and
structured Eindhoven actually is.”

“The teachers teach you about design,
but in the end it will always come
down to the students who do it.”
When I lost my straight face at
the words ‘ID, structured and
organized’, Chiara elaborated:
“No really! Think about it: the
whole PDP concept actually leads
to detailed checklists on what
and when you should do things
during the semester. At Global
Innovation design, it’s different.
‘Self-directedness in design’ is not
something they want to teach you,
it is something that is assumed
you have already mastered. It’s
more about creating your vision for
change and acting upon that. In that
aspect, RCA can be seen as the next
level of throwing you into the deep.”
But, still: vision development,
self-directedness, disorganization...
I couldn’t help but notice some
similarities with ID. What is that
makes RCA unique, then? What
makes their education so much
better?
“You don’t go to RCA to learn from
classes, you go there to learn from
the people. —Chiara explained— I
study with a group of top 19 students
selected from all over the world,
each with their own competence,
vision, ambitions, and unique way
of thinking. You can be chatting
about the shape of an Oreo and 5
minutes later you are debating on
the future of artificial intelligence.
Of course, the lectures themselves
are inspiring: Jonny Ive, chief design
officer at Apple, came to chat with
us last quartile for example. But,
what is truly incredible is that you
learn from your peers who will one
day design the world. That is what
makes RCA what it is. The teachers
teach you about the design, but in
the end it will always come down to
the students who do it.”
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look what we found

What
“I probably should have
participated with earlier
projects as well”
Anke van Oosterhout
34

What iF participating in design
competitions was a common thing
to do at ID? The structure of this
question is exactly the same as how
challenges are formulated at the IF
Design Award. Short for Industry
Forum. This prestigious design
competition has been promoting
design and all it can achieve through
awarding excellent products since
1953. The entrance of Philips Design
is filled with certificates of their
victories. Very impressive, but you
can also have your own hallway
filled with awards.
How, you may ask? A good start
would be to submit your work to
the IF Student Talent Award. Not
every submission leads to a win of
course, but if we have to believe
former Talent Award judge Miguel
Bruns, the odds of winning are in
our favour. Why it is so important
to participate in this competition
and what do you need to do to have
a chance? To get you an answer we
had a chat with Bruns and one of
our award-winning alumni Anke van
Oosterhout.

You have nothing to lose
Did the fact that she won an IF
award increase her chances of
being accepted as a PhD candidate
at Aarhus University in Denmark? “I
think it did. Personally, I am not that
interested in awards, but to others,
it shows that you can create valuable
designs.” Anke van Oosterhout was
one of the winners of the 2017
Talent Awards. Her winning concept
‘Ripple’ is a tangible interface
to control interaction with an
intelligent thermostat. “Ripple was
my final Master Project. In hindsight,
I probably should have participated
with earlier projects as well and I
would advise everyone to just give
it a try. You’ve got nothing to lose”,
she says. “The only requirement is
that you deliver a poster with good
images and a story that fits with one
of the 4 topics of that year. It really
isn’t that much extra work next to
the mandatory project or elective
deliverables at ID. And participating
is completely free of charge. You can
even win money if you end up in
de top six of the selected winners.
Moreover, winning gives you a real

[1]

Y
IF Student Design Award 2015
Project 45° Stapler
By Zhong Haiyan,Su Ping,
Zhu Weiji, Zhou Jun
University of South China

IF Student Design Award 2016
Project Share Your Cake
By Jongwoo Choi
Royal College of Art
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“It is ridiculous that our faculty
is not even in the top 100 of
the IF University Ranking”
Miguel Bruns
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confidence boost.” She ends with a
tip: “ If your concept doesn’t directly
fit in one of the topics, just try to
see if you can alter the concept
description of your idea a bit to
make it fit. The original idea for
Ripple was also different to how I
presented it to IF.”
Awards over grades
Miguel Bruns - our former Director
of Education - has been part of the
jury for the Talent Award three times
and knows what it takes to win.
“Why do you think we let everyone
make a poster for demo day? We
do that so that you can hand it
in the next day to participate in
the IF Awards. It is ridiculous that
our faculty is not even in the top
100 of the IF University Ranking,
considering the quality of our
student’s final deliverables.”
Why so little students here
participate in the awards remains
a mystery to him. Especially
because you get the chance to
meet with the biggest design firms
in the world during the award
ceremony. Not to speak of the free

publicity on their website and in
the IF yearbook. “I think they are
unaware of the importance of
winning awards in the design world,”
Bruns says.”Having awards on your
portfolio is way more powerful
than having high grades. It seems
our students are often in doubt
about their styling qualities. Styling
is definitely important, but I rather
see pictures of physical prototypes
than the renders that cover more
than 90 percent of the submissions.”
Bruns explains that he only had a
couple of hours to judge over 200 300 projects. “Even though the 3D
drawings are of very high quality,
showing a physical prototype tells
something about the feasibility
of the idea. That is why they have
way more chance of winning. Our
students have an advantage in that
respect, since the time for projects
is considerably longer than the
average design faculty allows.”
Give it a try
IF states on their website “Now as
never before, the future of design
and the future of our entire planet

are intertwined. Problems such as
inequality, overconsumption and
climate change have been addressed
by designers before.Today and
tomorrow, social responsibility is
a topic that design cannot ignore.
Established designers and students
alike are challenged as never before
to find creative solutions to the
greatest problems of our time.”
The examples in this article are all
award winning concepts. They are
definitely clever and have good
styling, but compare them to your
own projects and you will realise
that your work is in no way inferior
to those winning concepts. We
can do better than a beautiful cake
knife or a lit on a bucket to solve
the world’s greatest problems.
Registration for the Talent Award is
due at the end of every semester.
Arriving at the top will take a while,
but lets at least get our faculty to the
best 100 of IF’s University Ranking.
[1][2][3][4] Images retrieved from
https://ifworlddesignguide.com
text alex de ruiter
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IF Student Design Award 2016
Project Sewing Tape
By Taesu Moon
Dongseo University

IF Student Design Award 2015
Project Seat Bucket
By Peng Zhou,Ren Chao,YuKun Hu,
ShuFu Liu
Shaanxi University of Science &
Technology, Jilin Animation Institute
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LOOKING FORWARD TO PUT YOUR
HANDS ON THE NEXT UNID?
We’re looking for you.
New members welcome.
Ask at Lucid for more info.
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Design History...
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... what is the use for me?
As designers, we usually take a
futuristic approach. We analyze
trends, envision the future and
try to come up with innovative
designs. However, as the study
guide supposes, “we can position
ourselves in and are inspired by (art)
historic benchmarks.”
Is this true though? Do we, in
general, educate ourselves in
the historical context of design?
We probably know a few chairs
or lamps. Does our historical
knowledge go deeper than that
though? Talking for myself, I did
have the opinion for some time
that history was boring and that it
had no purpose to know something
from the past. I used to state
‘There is now use for me’. However,
considering the academic context
we’re in, maybe it’s time for a

reconsideration. Is there a practical
use of historical design knowledge?
Design history usually focuses on
art or product design. You could say
that it is not in line with our own
design focus. To relativize, I think
almost every new movement sees
their style as completely new and
separate from previous ones. Maybe
we can step off our high horse for a
moment. You can state that we are
making history and writing the new
chapter in the design history book,
but we’re probably not writing a
new book, if you get what I mean.
What we do, is still connected to
earlier developments.
Designs we see nowadays often
are originally inspired by styles
and approaches of the past. It can
give you a better understanding of
the present when you are familiar

with the original context and
content. Besides, a practical thing to
learn, can be to enrich your visual
vocabulary. It sounds quite trivial
but it can be convenient to use the
same ‘designer language’ and to
be able to talk along when people
mention an ‘art-deco inspired’
pattern design or want to take a
‘minimal design approach’ for their
public space.
However, we’re usually not so good
at recognizing patterns from the
past. To quote Aldous Huxley: “That
men do not learn very much from
the lessons of history is the most
important of all the lessons that
history has to teach.”
text emmie knoester
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“It all began with a
chair. It began as a
failure.”
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the
architect

&
the
painter

Eames
The architect & the painter
(and the Industrial Designer
student who reviewed it)

“These
names
weren’t job
descriptions,
they were
ways of
looking at
the world.”

Charles and Ray Eames, husband
and wife American designers,
are considered two of the most
influential designers of the 20th
century. Their contributions to
architecture and furniture played a
significant part in the development
of these areas. Next to architecture
and furniture, their designs also
focused on industrial design,
graphic design, fine art, and film.
Shaped by their environment from experimenting with chairs to
adjusting designs to the war - their
work started taking shape.

While watching the documentary,
my initial idea had been to make
notes to read back later. I did find
myself writing down a lot, but
instead of those notes keeping track
of the documentary, they were filled
with interesting quotes. To me, these
quotes really capture the essence of
the Eames office.

“While modern design was born
from the marriage of art and
industry, the Eames office was born
from the marriage of Ray Kaiser,
a painter who rarely painted, and
Charles Eames, an architecture
school drop out who never got his
license.”

It’s not the type of documentary that
necessarily teaches you something,
or makes you think about a specific
topic, but it does offer an interesting
insight into the journey of two
designers. If you are looking for
interesting insights into the work
of influential designers, or if you
are just looking for a nice way to
spend an hour and a half, I would
definitely recommend watching this
documentary.

The 84-minute documentary
describes the journey of an architect
and a painter through, as described,
the extraordinary multifaceted
nature of their career.

“Many designers were - and still are
- happy with the manipulation of
objects. He (Charles Eames) was only
truly deeply happy manipulating an
idea.”
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& from trailer to documentary “EAMES the architect and the painter”
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Our relationship with technology is becoming more and more serious. There
is hardly any moment in the day when we’re not interacting with it. Right
now, the UNiD in your hands has been written through technology, printed
by technology, brought to you by it. It shouldn’t surprise you though. We have
very complex computer systems in our hands every day.
It helps our healthcare, too. What about hospital
scans, surgery cameras or a cardiogram? Surely,
I don’t have
to convince you, a TU/e associate, of what
technology can do for
us. We let technology get very close to us. It
plans our days, cares for
us, sleeps in our beds. So what if we let it
give birth to our children?
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That’s what many different
designers have been wondering
about recently. Inspired by
the changing societal ideas
about gender roles and family
structures, they are designing
their own conceptual future of
reproduction.
Not only a cultural shift caused
this sudden area of interest to
arise. In May 2017, a viral video
of a lamb fetus in a fluid-filled
plastic bag raised many questions.
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Next level reproductive
technologies
That video showed part of a
research at the Children’s Hospital
of Philadelphia [1]. Testing and
developing a so-called Biobag,
the researchers used premature
lambs for their experiments.
Eventually, once developed
further and many adjusted ethical
regulations later, this Biobag
could function as an artificial
womb for extremely prematurely
born human babies.
At the time of the video, the lamb
fetus is 107 days old, which is
equivalent to a 23-25-week-old
human fetus (a full term is around
40 weeks). Although the research’
results were promising, and the
fetuses survived for the most part,
the longest runs were terminated
at 28 days due to animal protocol
limitations.
Doctor Alan Flake, the leader of
the research, stated not to want
to initiate the development of
some sort of The Matrix humangestational device. However,
his findings definitely sparks
something in many people,
among which a lot of designers.
The research and the estranging
video bring about a great deal of

ethical considerations, but also
cultural and societal issues.
Not only this Biobag research, but
many others in the same field,
propose all kinds of technologies
that together could reshape
reproduction as we know it. In
the (distant) future, we might very
well be able to create spermand egg cells from human skin
cells. In 2016, Japanese scientists
already succeeded in creating
a mouse pup by only using skin
cells from its parents [2]. This was
done using IVF, meaning that the
mouse fetus was carried by its
mother. Apart from all sorts of
black-mirror-esque scenarios this
technology could induce (your
skin cells are not that difficult
to “steal”), this really shows that
reproductive technologies are
advancing at a high speed.
Due to legal and ethical
restrictions, we cannot yet look
into the possibility of growing
a living creature under artificial
circumstances - from skin cell
to birth. But let’s pretend like we
could, at one point. What would
it be like?
Incubator concepts
Take YOUterus, by Nana Maclean
and Charlotte Marabito. In their
project, they created an artificial
womb model, resembling what
comes close to a see-through
baby-belly. This glowing and
magical looking device is attached
to a Velcro strap, such that it can
be worn in front of your stomach,
for example. Or on your back. Or
leave it on your night stand.
But most of all: everyone can
wear it. This value they explore
in (German) audio interviews

with speculative users of the
YOUterus: a single mother, a
same-sex couple and a YOUterus
expert. These portraits envision
a future in which a baby can
be carried by anyone. Listening
to the interviews, you’ll get the
feeling of hearing about just
another reproductive technology.
This makes for a new take on
motherhood and pregnancy as
we know it, and questions the
heteronormative nuclear family
structure.
Another conceptual incubator,

actually makes its way into
reality. But it also reflects on our
norms and values of today. The
exclusively female pregnancy may
be the final burden to remove
before we reach gender equality...
Surely, it will be a little while
before you can go buy a DIY
Womb at the hardware store.
But please let the concept open
up a space in which we question
everything: why should only
women be able to carry babies?
And how can we create the best
future of reproduction?

“It plans our days, cares for
us, sleeps in our beds. So
what if we let it give birth
to our children?”
named par-tu-ri-ent, was
designed by students from ArtEZ
[3]. They envision a busy hetero
couple, using their stationary
par-tu-ri-ent pod to grow their
future baby. Throughout the
day, they can use the bringalong communication devices
to interact with the fetus while
focusing on their careers. After
work, they share a bottle of wine,
because, well, they can. Then,
after 9 months, they open up
the pod, accompanied by close
family, and pick up their fullygrown baby.
Of course, these designs are
conceptual, they do not exist yet.
But what they, and others in the
same field have in common, is the
believe that we should envision
the context before the technology

Charlotte has been working on
the Artificial Womb project at
Next Nature Network during her
internship. For more information,
check out nextnature.net

[1] Alan Flake et. al. (2017). An extra-uterine
system to physiologically support the extreme premature lamb. Nature communications, 8, 15112.
[2] David Cyranoski (2016) Mouse eggs
made from skin cells in a dish - Published
at Nature News by Springer Nature
[3] Jasmijn van der Weide, Jeroen van Kempen, Lovisa Minkiwicz (2017) Par-tu-ri-ent
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An Atlas story

The demanding ordeals
of a rehousing process
The construction of Atlas is a complicated process with a lot of
parties involved. To give you more insight into the moving and
building process, we have created a reconstruction of the events
happening from the perspectives of the construction workers, the
top managers, and of Lucid. So to start off, let’s first take a look at
how construction worker Mason is doing.
Construction worker Mason
At 7:30 Mason arrives at the 8th
floor of the Atlas building. He
walks all the way to the front of the
building, where Industrial Design
will be situated. Wandering through
the building, he is still amazed by
the beautiful sight from up here.
Through the large windows he sees
the top of Metaforum, with the sun
peeking behind it. While staring
at this sight he slips over a large
wooden plate and falls down the
large red stairs. Painfully arriving
at the 7th floor, he bumps in a flex
working place. Looking down, he
sees something lying under an
unfinished floor. “Guys, I think I
have disappointing news.”
Housing manager Aiden
Aiden puts his phone down. After a
long week of meetings, he was ready
to go home when the phone rang.
Bad news from the construction
workers. He turns his head to
the project leaders. “Guys, I think
we have to move the deadline
to December. The construction
workers have found asbestos
again…” A big sigh fills the room.
Aiden decides to just continue
his work. It can’t be helped. He
realises that meeting the BREEAM

requirements, the requirements
needed in order to truly be the most
environmentally friendly university
building in the world, is a more
difficult challenge than initially
thought. In two weeks there’s a
meeting with the study associations,
so let’s hope that there won’t be any
further surprises there.
Lucid’s housing responsible George
George has just had a meeting with
the bar builder, who is going to
design and build the bar. They have
decided upon a smaller but more

been held for an interactive beer
mug system. While thinking about
this, he looks at his phone “Shit! A
meeting with the housing manager
in ten minutes!” He takes his coat
and hurries to the meeting. Two and
a half hours later he comes back
with a slightly frustrated look on
his face. He goes to his fellow board
members. “Guys, we won’t be the
board which will be moving to Atlas.
The deadline is moved.”
As you can read, with the rehousing
process come many challenges and
changes as well. Even if you plan

“Even if you plan in the best way possible,
there are always sudden surprises.”
efficient bar, aesthetically similar to
the current one. George is pleased
with the progress. Together with
the Atlas committee, he has created
the layout of the new ID Café. They
envision a table where students can
work, with the bar in the middle and
a corner in the back where students
can relax with the shop and the
coffee machine nearby. And a few
days ago a design challenge had

in the best way possible, there are
always sudden surprises. But if you
still have questions in the meantime,
you can send an e-mail to
ef@lucid.cc.
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out of the box

MASTERS
OF MIGRATION
Why many of us choose to master somewhere else.
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“Where are you going to do your
Masters?’’, a common question
amongst third-year students.
However, when you think about
it, is it really that normal to
assume you are going to jump
ship? I mean, why would you? At
other faculties, a study is often
seen as the bachelor including
the master, not as two separate
life choices that require another
existential crisis. Or as a friend
from Biomedical engineering puts
it: “It’s not like you change high
schools just because you go to
the bovenbouw1, so why switch
masters?’’.
Yet, many of us choose to leave ID
after the bachelor. This while our
Master program is actually pretty
well respected internationally.
So why is it that many bachelors
feel like leaving Eindhoven, or at
the very least consider all other
options? Why is it we leave?
The first and obvious answer
would be that many are not
exactly ‘excited’ to continue
another two years in Eindhoven.
After all, there are many
similarities with the bachelor:
The same workspaces, the
same project themes, the same
inevitable curriculum changes,
the same assessors ‘constructively
criticizing’ our prototypes. Maybe
some feel like it’s time for a
change: The grass can always be a
lot greener!
Another reason could be that
we tend to specialize ourselves
very diversely. Some students
fall in love with product design

and go to Delft, others are
more interested in the business
side and switch to innovation
management for example. I mean,
we can’t all specialize in the ID
sweet spot of rich embodied
haptic interactions, now can
we? We simply found options
that better fit what we want to
specialise ourselves in.
Maybe it just fits the profile of
ID students: not going with the
mainstream, wanting to take
matters into our own hands. In
the end, we do turn out as the
creative ‘self-directed learners’ as
is advertised by our educational
model. Is it then even a bad thing
that we ‘self-direct’ ourselves
to a Master somewhere else?
Maybe it’s not the Master and its
specialization areas, maybe it’s a
testament to us being in control.
So what is it? Is the Master itself
at fault? Do we just specialize
in different areas, or is it our
pathological need to make our
own plans? Whatever the reason,
I think that the master migration,
more than anything, speaks to
the strength of our bachelor
students. In the end, we actively
think about our future and are not
afraid to ‘tweak’ it into different
directions. So don’t look at the
fact some choose a different
future for themselves, look at the
fact we all think about it!
1
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study association industrial design

The UNiD is the magazine of Lucid, the study association
of Industrial Design at the Eindhoven University of
Technology. A committee of hard working students
ensures three issues are published every academic
year, while even maintaining an online blog on the side.
Our goal is to gather valuable knowledge and information
from inside and outside the faculty, and communicate
that to the students. The UNiD committee simulates a
professional editorial office where the teams of writers,
graphics, and media are working tightly together to
ensure the best and most beautiful magazine for you!
cover design giulia caleca & tom cobbenhagen

Lucid is the study association of Industrial Design. Every
study needs a platform to support the students in
both their learning activities and their social life. Lucid
has a lot to offer its members and provides them with
workshops, creative activities, brainstorms, excursions,
parties and much more. It is our goal to support as many
members as possible. Therefore, we are in contact and
collaborate with experts in our department, alumni of
Industrial Design and a wide range of companies.
We believe we can be of great help to each other, and
we strive to organize and collaborate in creative events
with the members of our network.

