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It’s a New Year, and New Years always come
with resolutions. Or at least, that is what our
society expects from us. Maybe it is me, but
I am always amused by the stack of sport
subscription folders I see heaping up on my
doormat. It is kind of funny and even a little
bit sad that other people are deciding for me
what I should be doing, or that we are even
expected to make resolutions for the “New
Year”.
Unfortunately we are under similar pressure
with different, much more serious subjects
such as the continuous rise of the digital
era. Through social media we are constantly
triggered to share as much of our lives as
possible; we are told that we will miss out
on life if we are not up to date. Privacy has
been one of the hottest subjects of the past
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few months and the giant amounts of data
that is being stored everyday leaves a lot of
unanswered questions and reasons to panic.
However, there are always two sides to a
coin and the new technologies come with
many possibilities to exchange knowledge
and improve services and products. It also
leads to insightful discussions about the line
between what we want (or are told we want)
and what we really need. The sometimes
very uninspiring digital world motivates us to
express our identity and develop a personal
opinion, vision and approach to society and
design.

Whether it is about the problems of our
generation or the many possibilities that are
within our reach, we are the students of our
past, the problem solvers of our present and
the designers of our future. So don’t panic,
we will make it work.
And coming back to the sport subscription
folders, I am sure I will be seeing them on
the doormat again next New Years day. So
you can either take a subscription or ignore
the stack of resolutions. In any case; don’t
forget to put the pile in the paper-recycling
bin when you have made your life-changing
decision.

The UNiD you are holding in your hands
focuses exactly on both the negative as well
as the positive aspects of this digital era.
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WITH

MAARTEN COOLEN
Occasionally a parked car would meet the eye, hinting
that there should be others around. Others who
form a vague front of 94 craftsmen and women are
somewhere around here. All of them are hiding out in
this great big industrious atmosphere. Is this really the
place where people thrive on inspiration each and every
day? On the outside it almost seems like a wasteland,
but thank goodness for the parked cars suggesting
otherwise. Not that the atmosphere itself is negative
in any sense, not at all. It’s simply one of those things
where expectations don’t meet the actual perception.
Creative minds have let their stories reach outside of
Eindhoven’s Section C gates, but those same metal
gates form an awkward welcome into their world.
However, what happens when you actually step inside
of the buildings scattered around the terrain is such a
precious surprise!
Not too long ago photographer Maarten Coolen was a
newcomer to the Section C-scene. Intrigued by all the
people he could meet with all the stories they could
show and tell, he found himself overwhelmed with the
many impressions laid out in front of him. Luckily, he also
felt stimulated by all of the possibilities in his creative
hands. He decided he wanted to get a grip on the
community he would soon become a part of. “I needed
a story to tell” he explains. “To reach out to all of these
people I wanted to meet and connect to their stories,
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I needed my own story”. So he grabbed his technical
camera and dove straight into the chaos, creating his
tale along the way. He walked into the workplaces of his
colleagues, approached them one by one with a simple
question; “Can I take a picture of you?”
He shot 55 black and white portraits, staging a scene
that embraces the reality of each and every workplace
through the contours of a single moment. On the
pictures a certain lack of chaos is striking. The mess
you would usually expect in a creative environment is
more than tangible in a walk through the buildings, but
tastefully filtered out by Maarten’s camera lens. For
instance his decision to make black and white images
was consciously made to avoid a certain distraction
that colour often brings subtly, but clearly. He wanted
to capture the essence of his models and their personal
space, to focus on contrast instead of colours.
The photobook ‘Het menselijk bedrijf’ was one of many
results of Maarten’s journey. In this charming book all
the portraits are printed accompanied by a quote from
every craftsman and woman next to their own image.
This makes the single portraits more personal, but also
adds to the identity of the Section C-community as a
whole. Besides that the pictures were exhibited during
the last Dutch Design Week. There all these stories
met the eyes of the outside world on a relatively large
scale for the first time. These are the physical results of
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his process. However, there is more to what Maarten
did. He also gave his creative home and the people
making a living over there a clear identity that reached
outsiders. The benefits of his original approach to get
to know the people around him reached beyond his
own expectations and intentions.
The process he went through is inspiring in many
ways. Especially the way he decided to embrace the

chaos that welcomed him to Section C can be useful
to anyone in any creative field. Maarten explains that
embracing chaos and allowing yourself to panic for a
while means you can actually think freely, let go of all
control and focus. “We need chaos to find structure”.
However, the trick is to take control and zoom in on
what is of relevance to you along the way. “Do panic,
but only for a while!” is his conclusion.- and a helpful
one at that.
LAY-OUT
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Stephan Hoes is an experienced
job hunter. Which, after about
152 interviews, landed him with
DELA, a funeral and insurance
company. At DELA Stephan is doing
various projects, from corporate
communication to researching a
multi-platform tool to help customers
familiarize with every aspect of the
many services DELA has to offer.

STEPHAN
HOES

WHO IS WHO
LAY-OUT
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Tom Raijmakers

Dennis de Klein is VJing all over the
world, from Ibiza to the USA, for
Eyesupply after his internship with
its sister company, 250K. During
this internship he mainly focussed
on stage design but now he is also
working at 250K as project manager
and assistant tour manager for Armin
van Buuren, preparing all materials
for the crew that travels with Armin.

ROOS
FLAPPER
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Roos Flapper decided to spread her
knowledge and is currently teaching
seven high school classes for ‘Eerst de
Klas’. Giving classes in math, natural
sciences and design & research, she
loves the contact with the students,
challenging them to explore new
possibilities and hoping they will take
an interest in technology and design.

1/27/2014 2:41:19 AM

Thomas Rus rolled into a traineeship
with the municipality of Den Helder
after he finished his bachelor at
Industrial Design and needed a
change of scenery. Employed by the
department of environment, living
and entrepreneurship he is innovating
the public space, such as a durable
urban lighting project the city of Den
Helder will implement in 2015 to help
them save energy.

THOMAS
RUS

DESIGNERS
CHRIS
GRUIJTERS

Chris Gruijters is the Industrial
Designer of the Penitentiary
Institution of Vught. Why ‘the’?
Because until Chris got hired, there
was no designer for (let alone in) the
prison.
Behind the walls he is better known
as Chris Noname, since he has been
locked up undercover during his
graduation project. By involving
guards and prisoners, he is now
developing a suitable design for the
shared cell environments.

IN ODD PLACES
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Design has been part of Eindhoven’s DNA for many years, therefor it’s not surprising
that Eindhoven serves as some kind of Design biotope. In this biotope two different
kind of designer species seem to evolve, one kind at the Design Academy Eindhoven
(DAE) and the other at the Technical University of Eindhoven at Industrial Design (ID).
The DAE has built up an international reputation when it comes to Dutch Design. The
TU/e has been named the best technical university for the 10th time in a row and stands
out with its special study program. Somehow these two designer-species have created
their own habitat within the same biotope separated by an invisible wall.

Symbiosis
So at ID we are centipedes with an innovative
mindset, and knowledge on technology,
user focus, business and many more
competencies. Whereas the butterflies from
the DAE have a strong identity with fortes
in presenting their work and knowledge of
many different crafts. As centipedes at ID we
seem to be more pragmatic with our many
feet on the floor, while the butterflies of the
DAE are more intuitive and float a bit more
in the air.
But now imagine a super fertile
design biotope; a modern, colorful, hightech environment with access to all kinds of
materials, machines, crafts, data, knowledge,
opinions, events, workshops and more!
With the growth of the network society,
we need to start building a collaborating
society around ourselves. The invisible wall
needs to be torn down! It’s time for the
butterflies and centipedes to start living
together and start sharing information in
the environment around us. We can shape
each other by our presence. When two or
more biological species live together and
establish a relationship of mutual benefit or
dependence, we call it symbiosis. So let the
symbiotical coexistence begin!

Mitchell Jacobs / TEXT Tamara Hoogeweegen / PHOTO Wouter van der Wal

DAE
How do DAE students look at themselves?
The DAE students see themselves as the next
generation of Designers. They pupate from
their cocoons into butterflies at the DAE.
The way they do this is by
designing in a more intuitive matter. It’s very
much related to the identity of the students
themselves. The DAE biotope offers the
students an introduction to different basic

skills and has a great availability of workshops
for wood, metal, plastics and textiles.
The trademark of the DAE
developed butterflies is autonomy and
originality. Wherever they are, whatever they
do, conceptual design is their main weapon.
At the DAE they excel in creating an inspiring
work environment, having a strong identity,
material knowledge and making their work
trend related.
But not your ordinary one. Yes, there is
hair, make-up and fashion involved, but
what makes this makeover so gorgeous
is its subjects; cancer patients. The goal?
Giving them a moment of carefreeness.
the Mimi Foundation made over
the patients into striking characters
(from a transvestites, to a punk, to
marie-antoinette). Their reactions
whilst revealing their new looks were
recorded, resulting in some hilarious
portraits capturing, as it appears, a
carefree moment.

LOOK WHAT
WE FOUND
DON’T PANIC!
IT’S JUST A
MAKEOVER.

LAY-OUT

ID
How are the ID species seen by the DAE
inhabitant? The TU habituating species are
described as geeks, playing with electronics,
making practical things which don’t really
look design like. Quite often concepts
develop from technology and form comes
second. The way we test our ideas and go
through our process reflects the scientific
side of ID.
At ID we are a centipede species.
We have a hundred feet for a broad set of
competencies. The biggest differences
with DAE’s study program is our focus on
integrating technology, user focus and
business models. The ID program has
a scientific basis and research plays an
important role. The projects are set in
an international environment, relating to
industry, society and entrepreneurship.
The fortes of ID are the innovative way of
thinking and the system where we grow
into centipedes. We mold ourselves into the
designers we want to become, by reflecting
on our own learning process and the broad
knowledge on the different steps in a design
process.
How does ID see the DAE biotope?
ID students would say it’s artsy, they make
weird and pretty things, but what is it for?

13
UNID21.indb 13

1/27/2014 2:41:23 AM

GENERATION

UNID21.indb 14

1/27/2014 2:41:24 AM

Millenniums are the generation who were promised to live a worriless and free life.
They were going to be wealthy because the world was improving immensely. And most
of all they were going to have access to everything!
The promises were right. Never in history did a generation have so much freedom to do
anything they wanted to do, and to be whoever they wanted to be.
There is a catch however. It is said that all of this is not bringing them the happiness
they are looking for. Are they tricked into believing that they are free when actually
they are not? Do they just know too much? Are they bored or just suffering from
delusions?

Millenniums are the generation who were
promised to live a worriless and free life.
They were going to be wealthy because the
world was improving immensely. And most
of all they were going to have access to
everything!
The promises were right. Never in history
did a generation have so much freedom to
do anything they wanted to do, and to be
whoever they wanted to be.
There is a catch however. It is said that all of
this is not bringing them the happiness they
are looking for. Are they tricked into believing
that they are free when actually they are not?
Do they just know too much? Are they bored
or just suffering from delusions?
Before the rise of the Millenniums, the
idealism of life was to study hard, work hard,
have a family and provide them a good life.
Secure and simple.
Life changed obviously: new technologies,
more wealth leading to more freedom and
more power. Millenniums have a world of
opportunities. Everybody expected them to
be happy, because simply said they have it all.
It’s not that you hear them complaining,
because they simply can’t. From all sides they
have to hear how lucky they are because they
haven’t experienced what it is to be poor and
be restricted from any opportunities in life.
Millenniums can travel to places multiple
times a year; they can study whatever they

want, even though it is an education with no
job guarantee and most importantly due to
the digital age, they have such easy access to
almost anything.
Surely the preceding generation wasn’t aware
of or didn’t mind telling the Millenniums what
the catch was behind all of this.
These opportunities might sound amazing,
but having so many choices makes it so much
harder to decide. And even once decided,
there’s this sense of guilt that one missess
out on other activities that didn’t make the
cut. Eventually there is always a sense of
dissatisfaction and feeling of guilt because
of not being able to do it all. This is not

for seems to be just an illusion because
there is no such thing as freedom. How can
someone be free when others have such
high expectations for you? Millenniums
grew up in an environment where they were
addressed to their own independence. But
that independence was expected to be dealt
with in a responsible way.
Human beings need order to be able to
function normally. No order means chaos in
many different ways which makes us feel lost.
To prevent this, we create rules for ourselves
and how the world around us should look
like. Not knowing how far we can go with
these rules, many of us set the bar so high

“ EVERYBODY IS A GENIUS. BUT IF YOU JUDGE A FISH BY ITS
ABILITY TO CLIMB A TREE, IT WILL SPEND ITS WHOLE LIFE
BELIEVING THAT IT IS STUPID. ”
- EINSTEIN
only caused by the Millenniums individually
-it would be insane if an entire generation
had the same characteristic of pressuring
ourselves- but also the social pressure of
co-millennials who created an expectation
of having to attend, for instance, all parties
and events.
See, this freedom that everybody strives

that we create impossible expectations
for ourselves. This means that nothing is
probably good enough until its excellent. We
don’t compare ourselves with people at our
level, but with someone who has reached the
top.
Of course striving for the best is no so bad,
as long as it stays realistic.

15
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Millenniums often saddle themselves up with
so many activities that the bar for others
rises. This means that unknowingly there is
a battle between the gen Y-ers about who
can accomplish the most in 24 hours which
probably leads to a huge amount of stress.
And when someone is doing less, the feeling
of guilt is added on top of everything.
There is this clash between doing what you
want and doing what others think you should
do. One could say that with this freedom,
nobody cares about what others think about
you or want from you. But nevertheless it
doesn’t work like that.
Maybe it is the unlimited access of
internet that shows us what everybody
is accomplishing that makes us insecure,
especially with the rise of social media which
has become a showcase of people showing
what a great life they have. One might say
that it’s our choice not to be involved with
such things, but if the whole world is involved,
then how can you be left out?
Secretly social media has drugged this

UNID21.indb 16

society to get into a never ending black
hole. Faces are stuck to screens reading
and sharing what the rest of world has to
say, ready to be judged. Some call this being
very involved, but truth is that people isolate
themselves from real contacts.

In the end it looks like this society, especially
the Millenniums, have unknowingly been
fed with ‘happy drugs’ to be the slaves that
they are now. We are living a delusional life
which has been illustrated as reality. But
if everybody is delusional, then that’s the

“ WE ARE LIVING A DELUSIONAL LIFE WHICH
HAS BEEN ILLUSTRATED AS REALITY ”
Maybe this is the delusion that they are
suffering from: the idea of being pressured
by a society that is virtual. The delusion of
thinking they are so important that they
should have something to share, but truly,
Milleniums are just human, not Supernaturals.

reality and maybe there is nothing to worry
about. It’s once we wake up and open our
eyes that we feel this annoying itch that we
aren’t able to scratch.

1/27/2014 2:41:27 AM

For now not many of us have admitted to their
addiction. Maybe if that realization comes
for all Millenniums, a massive revolution will
arise. This could lead to being focused on
priorities in our lives, reaching our goals and
most importantly, a non-over flooded brain.
To get to this sober stage, we might need
to disconnect from virtuality and realize
that generation Supernatural has no
superpowers afterall. Millennials will start
realizing how they have have been trying to
do the impossible by thinking everything is
possible.

Hopefully if that utopia is accomplished, we
can be selfless again and create a beautiful
future for our children and for ourselves of
course.
And to the ones that are not overanalyzing
this subject because they’re still on euphoria:
you should want to keep it like that. Because
in the end, how can addicts be unhappy when
they are high all the time?
LAY-OUT Mitchell

Jacobs / TEXT Banaz Palani

PHOTOS Stef

Arends & Valerio Loi

There’s not much that can’t be resolved
through rock, paper, scissors. And
now computers can join too! Created
by the Weimar based collective
weAREmedienkuenstler, Rock Paper
Scissors is not much different than you
would expect; each computer runs its
own random algorithm, choosing one
of the three possible items. Connected
by an ethernet cable, each computer
plays its hand — the winning pc gets a
point.

LOOK WHAT
WE FOUND
DON’T PANIC!
THERE IS
ALWAYS A
SOLUTION.
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WHY MAKE AN INFOGRAPHIC?

“IT’S AS EASY AS 1, 2, 3 (4).”
THESE DAYS, KNOWING HOW TO DEAL WITH
DATA IS A VERY IMPORTANT SKILL AS A DESIGNER. IN A WORLD OF EDWARD SNOWDENS
AND BIG DATA, THE DESIGNER HAS THE ABILITY (AND RESPONSIBILITY) TO COMMUNICATE
DATA TO THE PUBLIC IN A USER FRIENDLY FORMAT. DATA IS BORING, DESIGN ISN’T.
SOUR

HOWEVER, YOU’RE PROBABLY NOT VERY GOOD
AT THIS, THAT’S WHY THE UNID IS HERE TO
HELP.

1
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C A L IF
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2

WHERE DO I FIND MY DATA?

GETTING STARTED.

So you want to make an infographic. The first
thing you’ll need is interesting data. Here are
some of the many sources of open-data on the
internet. When you are on your digital quest
for data, consider what you want to accomplish. You don’t necessarily have to pick important, heavy data, it is perfectly acceptable
to make something fun an entertaining, but
make a conscious choice.

Start with pen and paper. You want to create
a wireframe first to concretize what you are
trying to accomplish. If you rush to photoshop
you might spend a lot of time on lay-out, only
to find out that your infographic does not tell
a coherent story.

data.overheid.nl
www.cbs.nl
data.worldbank.org
opendatanederland.org
www.data.gov
okfn.org/opendata

UNID21.indb 18
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When you know what story you want to tell,
and you have an idea of a lay-out you can start
designing!
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3
DESIGN.
To make things easier for you, we have compiled
a list of inspiration recourses you can take a look
at before you start designing. Try looking at Fritz
Kahn, one of the original info-graphic designers
(or OD’s). A more modern figure is Nicolas Felton,
a graphic designer who got a job at Facebook by
visualizing his daily life (feltron.com). If you want
some more crowd sourced inspiration you can
head to visual.ly, a user generated compilation of all
that is infographic. www.informationisbeautiful.
net is also a great resource. We highly recommend
the book as well, coincidentally available in the
Lucid store!
We don’t recommend using more than three
colors for your infographic. As the reader will be
confronted with a lot of information, the key is
to create a certain visual tranquility. Once again,
we have done the work for you and found some
tools to help you with your color schemes. www.
colourlovers.com is a good resource, as well as my
personal preference kuler.adobe.com.
Finally, make sure you pick one compelling piece of
data that is going to be the focus of your graphic.
This is the part of the inforgraphic the reader will
probably remember. Carefully define the point
you want to make, and design your infographic
around this dataset. Try to put the visual emphasis
on that part of your story.

4
THINGS YOU’VE PROBABLY
DONE WRONG.
So now you’re done, or so you think. In fact, you
have probably completely fucked it up. Here are
some common mistakes made in infographics.
Don’t let the text tell your story. You’re making an
infographic. Hence the graphic part.
Don’t put too much information in one
infographic. Select your data critically, you’re
making an infographic. Hence the info part.
Don’t make an Excel chart. Try to look at the theme
of your infographic and find visual metaphors that
fit your story.
So now you can consider yourself a professional
infographic designer, graduated at the UNiD
school of infographic design. Don’t think about
this title lightly, we want to see some quality
work from you. Speaking of which, if you create a
beautiful infographic you can send it to the UNiD
for publication and a chance to win a soggy grilled
cheese sandwich made by our chief text!
LAY-OUT
TEXT

Stijn Stumpel
Tom Raijmakers, Stijn Stumpel
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In the biggest museum on the planet, street
artist add value to the street, without
anybody asking them to. An individual
expression, without obligations, sometimes
even without the burden to be legal.

STREET

ART

If you take a closer look there is so much more to
see: While wandering around on the street, suddenly
there is a small surprise. Just by passing by it triggers,
inspires and is remembered: Street art.
LAY-OUT
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But what is art? Does it have to be
beautiful? Original? Or both? The most well
known form of street art is graffiti, famous
for its individual tags and very skilled
pieces. Whereas graffiti is about skill, other
street artists focus mainly on originality:
surprising and inspiring the spectator.
Different street artist styles flow from this
need for expression and originality. Ever
considered sculptures, stickers or posters,
to be street art? Ever considered all the
street art there is on this page, to actually
be street art?
Dealing with the biggest target group
available, communicate its message for
users who are just passing by and most
importantly; create and execute a personal
style. All of these are very valuable lessons
for us designers. Next time, look closely:
there is a lot to see and even more to learn
on the streets.

1/27/2014 2:41:34 AM
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“

Our contemporary hero; The Digital. It’s
everywhere, an invisible new force that we all
use on a daily basis. To say something about The
Digital is to say something about knowledge, it
even goes up a level to meta-knowledge. Metaknowledge can be compared to meta-data. The
meta-data on an email is for example the person
who sent it, the person who received it, the time
it was sent, location. The meta-data provides
the context for the piece of data/knowledge to
express it’s meaning. It is hard for any text to have
meaning without a clear sender and receiver.
The context for most digital data comes from our
physical real world, reality. The current approach on
extracting meaning out of data is to collect more data
data data. And then data about data, about data, about
data. With each new piece or layer of data we hope to
find that part which reveals meaning. At the moment
a lot of our digital interactions are designed around
creating an ever-growing data-set on the physical world.
But can an idea ever be captured with more data data
data? Let’s take the idea of simplicity for example.
My intuition tells me that the idea of simplicity is the
opposite of more data until infinity.
Also why would we want to capture an idea digitally?
Because a computer is capable of ‘thought’ in different
structures than us, it can extend our own thinking and
help reduce things to their essence, otherwise not
possible.

my suspicion is that it is done not in the data itself but
in a structure programmed around it. A programming
language can be seen as a set of ideas on how logic
works. When programming you are creating new
formal systems, a set of symbols combined with a
set of rules. These symbols within a formal system
can exist without meaning. The meaning of digital
data comes from something called an isomorphism.
Isomorphism can be defined as an informationpreserving transformation. A program that translates
three variables R, G, B, to control an RGB led is a very
simple form of an isomorphism between digital data
and a physical experience.
Like an Escher drawing The Digital doesn’t immediately
have to operate in the physical world. Your interaction
with The Digital starts with a physical action which can
then travel through imaginary levels of reality before
returning in a completely different physical form. This
sounds quite weird and deep but already happens a
lot up to a certain complexity. For example a visualised
waveform of sound is such a recording of reality, the
sound, digitised as a linear series of numbers, then it
comes back to reality as a visual waveform, possibly
revealing information and insight to our eyes that was
previously hidden from our ears. Physically it is absurd
like an Escher drawing. That is the power of The Digital,
it can create it’s own new set of laws to create and find
meaning.

LAY-OUT

I don’t know yet how to capture an idea on a computer,

Mitchell Jacobs / TEXT Erwin Hoogerwoord / PHOTO Stef Arends

”
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INTERNSHIP
INTERNSHIP
31 volts, Utrecht
Marleen van Bergeijk

31VOLTS, FOUNDED IN 2007, IS THE
FIRST SERVICE DESIGN COMPANY IN THE
NETHERLANDS. WITH THE GROWING
REQUEST FOR A NEW WAY OF STRATEGIC
THINKING, 31VOLTS SPECIALIZES IN
COLLABORATING
WITH
DIVERSE
COMPANIES TO HELP THEM THROUGH
THE CHANGES OF INNOVATION. MARLEEN
VAN BERGEIJK WENT TO UTRECHT TO
REINFORCE THEIR TEAM.
How did you get in touch with 31Volts?
I wanted something that matched my vision
and to see what my role within design
would be with a company. Their approach is
similar to how we work at Industrial Design
but they apply it to a different field, within
large companies with a lot of end users, and
see how they can improve their services.
My biggest goal during this semester was to
be more explorative. I wanted to try more
and be more proactive. I wanted something
that challenged me in these aspects and the
approach of 31volts was something that fit
my development.
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Have you reached this goal?
Because it is a small-scale and very social
company, everyone was aware of my goals.
With every small task I was reminded I just
had to go out and try things. And otherwise
I would get some sarcastic remark like;
“maybe you should think about it another
week, that will probably help like, a lot.” In
my first week I had to do a street interview.
So they send me into town on my own with
a camera and a microphone. Terrifying! But
in the end I am really proud of the result. I
have been able to draw streng th from that
the entire semester.
What is something you learned from
your internship?
Service design is really about changing
perspective. You want to know where
a problem occurs or what challenges a
company faces, even though they might
already have a solution in mind. Some
companies for instance think they want an

app, which is hardly ever the solution. At
31Volts we have this metaphor; “If there is
a hole in your bucket you can plug it; but
maybe the entire bucket is the problem.”
So you have to take a step back to find out
what the actual problem is.
What would you tell students who are
looking for an internship right now?
Don’t wait too long with a portfolio and
don’t overcomplicate it! Pick up the phone
and make calls, you shouldn’t take too
much time pondering because the position
might already be filled by then. Whatever
the company, you will learn a lot either
way because you are on your own in an
unfamiliar environment and that’s when
you really get to know yourself. And if you
might fancy an internship at 31volts, come
have lunch with them!

LAY-OUT
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At 31Volts we have this metaphor; “If
n
there is a hole in your bucket you ca
is
plug it; but maybe the entire bucket
the problem.”

Because why didn’t you design this? An
automatic full mouth tooth brush, a
portable sweaty armpit t-shirt dryer and
a hovering grocery shopping assistant
to name a few. German photographer
Patrick Strattner fantasizes about
ways to make everyday life easier and
a little more enjoyable in his series
‘prototypes’.

LOOK WHAT
WE FOUND
OK, START
PANICKING.
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I have always loved music and want to
experience it in as many ways as possible.
It is one of the most important elements
in my life, whether it is fiddling around
with my bass guitar in my band or cycling
home, shouting out the lyrics of my -at that
moment- favourite song. It was clear to me
that I wanted to graduate with music.

50%

This was intensive and time consuming,
but more than worth it. It was very
interesting to see how much a message
from someone who wants you to hear a
song was preferred over a continuous stream
of music activity – like Spotify’s social bar.

MLKSHK WAYFARERS BICYCLE RIGHTS

I don’t believe thereTWEE,
is aKOGIbetter
way BEER
for YRa
ENNUI CRAFT
designer to get inspired
and BANKSY
gain knowledge,
MEGGINGS
BANJO SALVIA.
then to plunge oneself into the real world
BUTCHER DISTILLERY OCCUPY ACTUcontext. But now it is time for the next stage
ALLY,excited,
FINGERSTACHE
in the project and I am
sinceHOODIE
nowXOXO.
my
BRUNCH
GODARD
SRIRACHA,
skills as a designer will be truly tested. AtTERRY
this
moment I see this project
RICHARDSONgoing
ENNUI towards
PHOTO BOOTHa
tangible product that
enriches
the
sharing
MIXTAPE CARDIGAN MUMBLECORE
experience of music. And with the inspiring
SWAG KEYTAR PORK BELLY POUR
input from all the people that I talked to I
figure that I will manage.

In my graduation project I explore the
experience of music and want to design
a system that can enrich this experience.
I started by trying to combine music,
interaction and data. But for the biggest part
of this semester I dove into user research.
I explored experiences and motivations with
the co-constructing stories method.

THOMAS VAN DE WERFF

LAY-OUT
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This semester, I transformed Solly the suneating robot from a simple play object to the
main part of a growing system. Together with
Letty -the main output unit for the systemchildren can create their own ambient lighting
using the solar power they collect. This
lighting can be used in the different things
they do in class. As they get to understand
more of solar energy, they unlock different
units to add to their simple power-grid.

TEUN VAN ROESSEL

By involving the target group extensively, I
noticed how every child is on a different level
of development, even within the set agerange of 7 to 9.
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There are several stakeholders interested
in the project and I am busy exploring
possibilities to get the Solly system into the
classroom. Hopefully it will create a lot of
green-minded children!
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This resulted in a system that could adapt to
every child in terms of complexity. To get a
maximum learning experience from these
objects, I created a story about how the
little robots came from outer space to help
us to use clean energy. I also created a set
of guidelines in line with the story, that help
teach the right stuff to the children, guiding
them along the way of exploring the system.
The story, guidelines and the system make
the educational kit that I am developing now.
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As of late, one of the major topics of discussion
worldwide has been about privacy. Since Edward
Snowden showed the world the telecommunication
and digital media abuse by the American NSA, people
became more aware of their privacy and how various
companies and agencies are using intrusive and
unconstitutional data mining methods to gather user
information. But also in the non-digital world people
are raising eyebrows at the growing use of flying
surveillance drones, or Microsoft’s Xbox One console
always having its camera turned on, looking into your
living room. Is having some privacy still a choice these
days?
To intentionally misquote the famous quote by an
infamous organisation: “Computers don’t break privacy,
people do”. There is truth in this quote, as someone
somewhere often seems to decide that you don’t get
the option to have products and services honour your
privacy.
The developments in social media and its integration
in daily life increase the call for privacy (Julie E Cohen,
2013). But these also make it hard to predict what
the future of privacy will be; as these are ongoing
developments which have shown to be able to change
drastically in relatively short periods of time. There
is a growing number of people who have never lived
without digital social media or the watchful camera of
the console in their room. There is a big chance that
these people will have a different view on what is a
breach of their privacy.
The current trends in the development of smart
products and learning systems have the good intention
of helping the user. Anticipating user needs and actions
by learning the user’s patterns, these systems attempt
to guide the users through an ever more complex world
to the places and things that might be of interest. It
sounds innocent and helpful, but these learned patterns
TEXT

provide these systems and the organisations behind
them, a detailed view into someone’s life. The problem
here is not that these learning systems can be seen as
intruding your privacy; the problem is that there is no
off switch. Their intention to be helpful only works if
you keep these options on. Protecting your privacy
means no service.
When designing products that monitor user behaviour
in an adaptive process to better tailor to the user needs,
how would you deal with data-mining? You have to make
the choices on what your product needs to monitor in
order to function, what will be done to the input data
and where it will be stored. That means you also need to
make the decision whether you will make known to the
user that your product is gathering information. This,
of course, leads up to the big question whether you will
provide users with the option to opt-out of product
monitoring or not. But will your system still work if they
do opt-out? Or will you try to make more ‘intrusive’
design solutions more acceptable?
That is all up to you, the designer.
How far will you go?

More information related to privacy at the internet
Privacy through obscurity
Interesting point of view where the writer explains
how you can create privacy when the information is
hidden for the search engines of Facebook and Google.
Obscurity could be a better way to look at the current
privacy issues.
theatlantic.com/technology/archive/2013/01/obscuritya - b e t te r- w a y - to - t h i n k- a b o u t- y o u r- d a t a - t h a n privacy/267283/

Bert Bogaerts & Wouter van der Wal
LAY-OUT Ismael Velo
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“Bespied ons niet” (dutch)
Bits of freedom is a dutch civil rights organisation that
responds to all the news around the massive leaks of
the NSA and what we should do as country. It gives
several options to consider and links to background
information.
bespied-ons-niet.nl
“Tegenlicht” – The world after Wikileaks (dutch)
In 2010 wikileaks revealed on massive scale sensitive
information of certain countries. This new form of
open information touches some points of the privacy
issues. What have we learned from it on philosophical
and political level.
tegenlicht.vpro.nl/afleveringen/2010-2011/de-wereld-nawikileaks.html
The guardian – NSA files decoded
Edward Snowden published many internal files from
the NSA with help of the Guardian. Most documents
however are very technical and contain more
information than can be seen on first sight. Therefore
the guardian helps you to decode all this information in
a beautiful website.
theguardian.com/ world/ interactive/2013 /nov/01/
snowden-nsa-files-surveillance-revelations-decoded
Panopticon
Even without the knowledge of the massive NSA
surveillance, this documentary shows you what is being
recorded in your daily life and how they do it.

Well, thousands of layers of paper,
carved and shaped into human forms.
Chinese designer and book editor Li
HongBo creates these paper sculptures
that, due to a honeycomb-like structure
are extremely flexible.

youtube.com/watch?v=FUyB0Tsj6jE
You are the product
The massive use of internet makes new business models
possible. Facebook and Google are primarily using its
users as a revenue stream. You are using Facebook and
Google but they are using you too. So you can safely
say “If you’re not paying, you’re the product being sold”.
But we as designers have the possibility to program and
don’t be programmed.

LOOK WHAT
WE FOUND
DON’T PANIC!
IT’S JUST
PAPER.

wired.co.uk/news/archive/2011-09/21/doug-rushkoffhello-etsy
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TECHNOPOETRY
IS
A
TERM
MUCH HEARD SINCE THE DAAN
ROOSEGAARDE HYPE AFTER THE
‘ZOMERGASTEN’ TELEVISION SHOW.
IT’S A WORD WITH A RATHER
UNDEFINED MEANING, A WORD THAT
SEEMS TO CATCH TWO WORLDS IN
ONE: TECHNOLOGY AND POETRY
REFLECTED IN DESIGN. BUT HOW
DOES THAT WORK, IF THERE IS SO
MUCH CONTRADICTION IN ONE
WORD?
So what is it that makes technology and
poetry appear as the two partners in a
love-hate relationship?
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The man in this relationship is Technology:
Technology serves practical purposes. He is
associated with tools, machines and systems.
His colors are metallic, grey, blue and black.
In his world he thinks about microchips,
robots, computers and drones. These
machines almost get a life of their own, they
seem pretty distant to human beings and
have little to do with emotions. Technology
has adapted our natural environment and
invaded our daily lives. Technology is very
practical and to the point.
Are you starting to get the picture? It’s
basically like living in a robotic world.
Although we’re not there yet, our current
society integrates technology more and
more, it is catalyzing individualism, increasing
connectivity and neglecting our body.

On the other hand there is the woman:
Poetry. She is described as; literary art,
using aesthetic, something magical, existing
of different layers and rhythmic qualities of
language. She’s the intentional abstraction
and distortion of everyday language. Poets,
like her, distort language in order to get to
the magic of life and human experience,
that structured sentences cannot describe.
She’s associated with being emotional,
human, ungraspable, romantic, dreamy, and
full of imagination. Her associated colors
are pastels, pinks, yellows and whites. This
woman is full with imagination, emotions,
rhythms, and is absolutely not related to any
practical purposes. She needs to be analyzed
to be able to comprehend her, then you’ll
get to her details and different meanings. To
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analyze Poetry, it needs to be experienced
with the senses, you need to feel it. Poetry
takes you closer to the human side.
Poets as well as designers give shape to the
unlimited in their own way. Poetry doesn’t
have standards, it dances on the rhythm
of the moment, while product design has
a normative environment. But there are
also similarities between these disciplines,
in certain styles, themes or just in some
undetermined harmony.
So imagine Technology and Poetry merged
together. This is where the hate in the
relationship establishes. A world where the
contradictions meet;

rationality and irrationality
pragmatism and dreams
cold and warm colors

But nevertheless there is an incredible
romance between these two, they seem to
balance each other out and create a beautiful
love story. Just imagine the offspring of
this impossible couple: lovely design babies
named Technopoetry.
Poetry evokes a human side, creates layers
before understanding it and touches the
emotions of people, while the technology

addresses the pragmatic issues, by serving
practical purposes and bringing static
products to life. When looking at design
a balance should be shown between
technological practicalities and poetic
imagination.
So let’s merge the poet and the engineer in us
to create design that evoke emotions, touch
on our imagination while at the same time
dealing with pragmatic things. The poetic
imagination in design brings balance by
refusing the abstraction and alienation often
engendered by a technological orientation to
reality.
LAY-OUT

Stijn Stumpel / TEXT Tamara Hoogeweegen
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agenda

BOIJMANS VAN
BEUNINGEN

HEMA
DESIGN
COMPETITION

CENTRAAL
MUSEUM
UTRECHT

MOTI: MUSEUM OF
THE IMAGE

Design Column is an alternating
exhibition on topical issues.
Wasted Material, exhibited until
the 11th of May, is a reaction to
Europe’s failing energy policy and
offers an overview of products
that utilize and/or propose
alternative resources. If you do
decide to visit the Boijmans van
Beuningen, make sure you also
check out their ongoing exhibition
on Dutch Design (including
ceramics and de Stijl) and Yayoi
Kusama’s Infinity Mirror Room!

Not many of you will be unfamiliar
with the design competition of
HEMA. The Dutch department
store hosts the competition each
year, and 2014 is no exception. The
theme of this year will be “Cooking
and Dining”: think nifty dinner
tools, essential kitchen utensils
and pretty much anything to make
stuff with food easier and more
fun. Up for the challenge? Check
out
hemaontwerpwedstrijd.nl.
Subscriptions close on the 11th of
April.

Artist Paul Kleman sees dreams
as the optimal reflection of one’s
actual self. He draws, as far as he
can remember, his own dreams
and uses these as an inspiration
for new subjects for his work.
On the 23th of February he will
give an interview with room for
questions from the audience as
well. Also in the Centraal Museum:
work of Design Academy trained
Maarten Baas and the largest
collection of Droog Design in the
Netherlands.

With mass-communication and
daily exposure to an explosion of
visuals you may ask yourself: what
do I actually process of all this? Are
you able to see through the tricks
of advertisers and marketers or
is your daily life influenced by
what you subconsciously digest?
The exhibition Waanzien visitors
get an answer on what images
do with you, and the other way
around. A playful and humoristic
view on the many sides of visual
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BATAVIERENRACE

NEDAP

GALA

POST DEADLINE POOL
PARTY

175 kilometers, 25 Lucid members
and the biggest student party
of the Benelux. On the weekend
of 9, 10 and 11 May the annual
Batavierenrace will take place.
Students from all over the country
run in 25 laps from Nijmegen
to Enschede. It is a very exciting
event with a great atmosphere.
Make sure you don’t miss it!

On the 13th of March Lucid will be
visiting Nedap. This company is
situated in Groenlo, which is about
150 km away from Eindhoven.
However, the visit will be worth
the trip because Nedap is a very
interesting company for Industrial
Design students. People at Nedap
develop intelligent, sustainable
technological
solutions
for
relevant themes. Think about
clean drinking water throughout
the world and food for a growing
population. The visit will include a
tour around the company, lunch,
presentation of the different
departments and a small design
case.

On the 4th op April lucid will
organize their 3rd Gala. On this
day we will party in smokings and
nice dresses, drink champagne,
enjoy live music and dance with
our dates. Would you like to go
to this event and do you have a
(secret) crush on someone, get
your personal invitation form at
Lucid and maybe he/she sais yes!

The Post Deadline Pool party,
or PDP, is an annual activity
that started as an innovative
of some active members and
is now organized by the Sports
committee. On Friday the 14th
of March we are going for a swim
at the Tongelreep pool with a
group of fun Lucid members. It
is a moment of relaxation and
playfulness after working and
stressing on your deadlines.

LAY-OUT
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POP
COLUMN
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HOW MILEY CYRUS AND
THE GOLDEN IPHONE 5S
MIGHT HAVE SOMETHING IN
COMMON.
On one lost and lazy sunday afternoon, I found myself
tuned in to the TV documentary Miley - The Movement.
Recorded after her much debated performance on
the 2013 VMA’s, it focused mainly on Miley Cyrus’ new
album and her transformation ( she prefers referring
to it as a transition). As she told about her strategy, her
identity (yes really) and her (god help us) plans to take
over the music industry, it suddenly dawned on me.
It had bugged me for a while that big tech companies
(samsung, apple) seemed to launch some products
just for the sake of having a launch party. Maybe I’m
obstinate, maybe I’m just not part of their marketed
target group, but I can’t picture myself (and most the
people I know) rocking a smart camera: “Let me take a
picture with my camera, send it to my phone through
email and then whatsapp it to my friends!”. We have
first put as many devices (or applications) as possible
into one, and now it seems like we are starting to divide
them over other devices in utmost random order.

Samsung’s Smart Camera has not been a huge hit,
but what if Apple would have released it? Apple’s
golden iPhone makes about as much sense to me as
Miley Cyrus’ VMA performance; serving the audience
something new (with as much bravour as possible) and
seeing if they buy it or not. With the golden iPhone, they
do. In my opinion, because it’s from Apple. It does not
matter much what they will release, the Apple fanboys
will go bananas no matter what, exactly like I adored
everything from the Spice Girls when I was 8 (ok, ok,
maybe I still do).
Could a new phenomena have arisen in the design
world? One very closely related to pop-music? Popdesign, where the brand behind the product counts
disproportionately heavier than the product itself, and
the process towards creating a product seems to be a
loose canon rather than a structured, validated or even
iterative one. But, once the brand is successful: so are
the products. So does that mean that we, designers
in training, should forget about design processes and
products and focus on becoming design-celebrities?
I don’t believe so. I do think multiple worlds are rising
in design. We are educated to make meaningful
products, and are consciously going through our
design processes. Does that mean that we don’t get to
become design celebrities in design hollywood, silicon
valley? I don’t believe so either. But once your talents
get discovered by one of the big labels, just remember…
don’t become a sell-out.

SIGN
LAY-OUT Stijn
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CHECK OUT THE FOURTH STEP OF SNEP’S PROCESS

1
DESIGN
SUPPORT
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Alter your course to

DOK

Punt

We are a design collective that builds, showcases and sells the fusion of design & technology.
Visit us if you have interest in making your design market ready.
We offer entrepeneurial insights, advice, network and sales channels to
get you started.

Official members

In collaboration with

qoowl
Be markable.
De Jongens van de TU
Nupky
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Address
Smalle Haven 6

TU/e Innovation Lab

Eindhoven
The Netherlands
dokpunt.nl
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