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Editorial
For you, by you

We have just recovered from the storm
which we call the ‘US presidential
elections’. The news items were filled
with topics on this frenzy. Predictions
were made on who will become the new
president, debates between followers
were held on who would be the better
president and many promises were
made by the presidential candidates
themselves. One thing was clear from
the start; whoever would be elected
would only serve a maximum of two
terms. After these two terms, whether
we like it or not, a new president will
be chosen. We could question if this
is the best thing to do: Do presidents
get enough time to make sufficient
changes? Is a constantly changing
policy good for the people? Contrary, no
change could result in a monarchy, old
fashioned rules and boredom. Clearly,

change every now and then is needed
to assure progress.
Just like the constantly changing
president and his staff, we at the
UNiD work with a constantly changing
team. Our team ranges from first year
students to master graduates, whom all
have different interests and styles of
writing. Naturally this team wants to put
its mark on the UNiD in a way it believes
to be best for the magazine. We are
introducing returning articles such as:
‘do it yourself’, ‘internship’, ‘student
projects’, ‘look what we found’ and
‘who is who’. As our most experimental
change we have decided to introduce
‘Layar’ into our magazine. Layar will add
an extra dimension.
In the visual on the right page, six
elements are shown. These elements

are placed throughout this UNiD to
give a quick indication of what can be
expected from the article. The central
element, which we call the UNiD pickup, allows you to download the UNiD in
pdf form with Layar. The element with
the Layar logo means that the page
contains interactive content based on
Layar. The remaining four indicate what
kind of content can be expected on the
spread.
The new UNiD is for you, but also by
you. Let us know what you think, how
you feel and what you would love to
see. We want to give you a vote just like
the people in the states. Help us bring
change!
Lay-out Mitchell Jacobs - Text Nicolas Nelson
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Take a look at this picture. This is Tokyo,
the capital of Japan and the center of the
Greater Tokyo Area, the largest metropolitan
area of the world. As far as the eye can see,
we see man-made structures: houses, office
buildings, roads, sidewalks, bridges and more!
We used metal, concrete, glass, and who
knows what else to build these structures. It
is the amazing evidence of what we humans
are capable of; reshaping the earth to fit our
needs and wishes. We humans have created
our own new geological era, the so called
Anthropocene, which will be present in the
earth’s geological layers for a very long time.
The word “Anthropocene” was first used by
ecologist Eugene F. Stoermer and is the Greek
word for “recent age of man”, and it describes
radical changes in nature and man’s influence
on the environment.
This new era we have entered can not last
forever. We will continue to build and expand
our cities and simultaneously we will have
to continue to build new products. Inevitably
someday we will run out of space, resources,

clean water and clean air. This will be a moment,
probably in a thousand years time, at which we
will have to leave our planet. When we leave,
we will leave behind an extraordinary amount
of products and structures; a massive footprint
to be found for whom would ever return. Take
a look again at the picture of Tokyo. What do
you think will happen to all this when we are
gone? Will the earth get devastated by natural
disasters, as we see in many science fiction
movies? Maybe, some alien species will come
and take over. Or… nothing will happen at all
and everything that we have built will remain
exactly where it is now. Nature will have free
passage and most likely overtake the urban
environment. Plants and trees will start to grow,
rain and wind will erode buildings, structures
will collapse, sediment will be dropped in
urbanized areas, and most man made products
will either get covered or stop working. Over
a longer period of time everything we have
made may disappear into the surface of the
earth, creating the geological layer of the
Anthropocene.

metal on concrete
on mud on a planet
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It would be sad to see all the products that we
have developed disappear: not only for the
sake of the products, but also for the sake of
our predecessors. As we know, much of our
ancient history has been destroyed in wars or
has gone missing. So, how can we assure our
heritage for the future generations? How can
we make sure that our great-great-great grand
children will know what type of products we
used, and how our world used to look like?

These answers could possibly be solved by
an idea in a centuries old book. In the bible,
God summons Noah to build an ark; an ark
that can carry him, his family and two of every
other species. As the ark sets sail it starts to
rain for forty days and nights flooding the
entire earth. After a hundred and fifty days
the flood cleared and Noah and all animals on
board could leave the boat again, assuring the
survival of all species. A similar construction
could be made to assure the survival of our
heritage. A modern ark could be built that
could carry two of every product. This would
secure our heritage for the future, allowing
future generations to tap into our current
knowledge and learn from what we have
already done.

Look
What we

found
But... we may never get this chance to
overbuild the earth’s surface, exhaust our
resources, leave our planet and build an
ark like vehicle. This new era we have been
creating for ourselves may offset planet earth
in such a way that it will ‘take care of us’ before
we have the chance to completely change it.
We may be giving ourselves too much credit
for what is going on, and our influence on
earth may not be as significant as we think.
Imagine the earth as your own human body.
When your body is intruded by an alien virus
or bacteria it reacts. By heating itself up it
allows your anti cells to work harder and
kill the virus or bacteria inside your body,
this way assuring the survival of your body.
Possibly the earth does exactly the same,
and we humans are just a mere virus. Global
warming, in this case, is the body heating
up destroying the virus, us humans. We may
leave a scar, but the earth will most likely out
live all of us by a long shot, reassuring its own
heritage which consists of the beautiful flora
and fauna of the world. We humans may never
be able to reassure our own flora and fauna,
which is made up of our cities and products.

Lay-out Chris Gruijters - Text Nicolas Nelson

PAINTING
REALITY
500
liters
of
waterbased
environmentally-friendly
paint
on asphalt spread by 2000 cars.
This took place in 2010 in the
Rosenthaler Platz in Berlin.
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If this doesn’t inspire kids to do
some serious sidewalk chalking,
what will?
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Materials:
- cardboard, reflective material,
plastic etc for main shade material
- scissors
(- protractor)
- pencil
- eraser
(- stanley knife)
- glue
- paper clips

To get away from our 6 month projects
which cause us to dive so deep in our
concepts that we sometimes don’t know
up from down, we are offering a simple
DIY tutorial to make your own lampshade.
Because who doesn’t need a little more
light in their rooms, especially in these
gloomy autumn days.
These are instructions to make this simple
lamp-shade, inspired by origami. But we
invite you to explore different materials
and new shapes by attaching the modules
in new ways and combining different sizes.
Lay-out Kimmy Ansems - Text Jacky Janes

DIY
DO IT YOURSELF

1.

Cut out 6 pieces with 8cm in width and
32cm in length.
This will make one of your 6 elements of
which your lampshade will consist.

x6

!

2.

Measure and mark the 16cm sides on the
top side of your 32 cm piece and do the
same at the bottom only this time first
measure 8cm and then continue with 3
16cm intervals and then finishing again
with 8cm.

4.

The triangles must
have a 90˚ angle, the
size does not matter.

3.

Now connect the marks to get your
triangles. There will be four triangles at
the top and 3 whole triangles plus two half
triangles at the bottom, you can cut these
halves of.
Now fold your pieces on the lines to get
your triangles. Then unfold and erase the
lines.

5.
6x

put flap in the
shape next to it
Each side of the lampshade will consist
of shapes with 6 sides, 3 triangles on one
side and 3 on the other. The outer triangles
will overlap to give you the correct shape
according to the way you have cut out and
folded your side,

Now glue the overlapping triangles
together and fix with paperclips to hold in
place while the glue dries. Make 5 more of
these shapes. Glue each 3 shapes together,
so you have two pieces consisting of 3
pieces.

7.
hole for the lamp
light bulb

Glue your two sides of the lampshade
together, so that only 2 sides are touching
and that you have two gaps.

piece 1
part A: front view

x

6.

glue

x
piece 2
part B: back view
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what’s in a

Is it the name or the strategy that makes it..
When an entire process comes to an
end, there it is: your final product. You
need a name! Can we just give it a
fancy name or does the name have to
say what the product does? Is naming
your product really as big of a deal as
it sounds or should we not spend that
much energy and time and thought into
naming it?
The question is whether it really matters
to have a good name for your product or
that it is more about the brand image
that you have set for yourself as a
designer. Or should it be a combination
of both?
Apple’s iPod got its name from the
movie A Space Odyssey (2001). In this
movie there is a spaceship with an

attachment that was called the EVA Pod.
The comparison here is the relationship
between the spaceship and the smaller
independent pods, compared to the
relationship between a computer and
a music player. The ‘i’ in the name
stands for Internet, but also for Inspire,
Individual, Instruct and Inform.
Maybe it was just coincidence, a flash of
a moment in which the form reminded
Apple of that aspect in the film. But,
there it was: the iPod, a name and a
product that everybody knows and
speaks of.
Getting to this stage as a designer is a
dream come true. But it’s not the end of
the world if your product’s name does
not stand on its own. Look at IKEA; do

we really say that we have a ‘KIVIK’
in our living room; or a ‘MALM’ in our
bedroom? A billy we know, but usually
just say that we have IKEA furniture.
The name of the brand is much more
important than the product itself.
It is the catchiness of the name that
makes you never forget the product. The
marketing strategy and great business
plan behind the brand Apple is what
made the name unforgettable. They
created a status symbol of themselves.
When we think of Apple now, we think
of the sleekness, the cleanness and
simple shapes.
We can also see this in brands like
Nespresso. This is a company that
makes coffee machines and coffee cups.

But people do not say: ‘I’m drinking
coffee’; they’d rather say: ‘I’m drinking
Nespresso.’ This is because of the image
they built for themselves. They created
a strong visual identity with a focus on
their product, but also their boutiques
and trade marketing. Eventually it’s not
even about the coffee but the brand,
Nespresso, that radiates luxury and
perfection.
Yet naming your product is still not
as easy as it sounds and even though
you have a well-known company and a
good marketing strategy, you still have
to put some thought into naming your
product. If you’re taking your company
or product global, you should certainly
invest in a linguistic screen to avoid big
blunders.

“ It is not just
the catchiness
of the name ”
If the Nintendo Wii wasn’t such a
success, the name would fail miserably.
Besides “Wii” sounding like “we” or
“wee” (as in the British word for pee)
or even the word meaning “small”, it
also sounds like something usually not
talked about in polite company. Due
to the huge success of the product the
name did not really matter anymore.
The product established itself with or
without the name. A good marketing
and product strategy is much more
important than the name itself.

Nevertheless if your marketing strategy
isn’t that great because if you then
come up with a –let’s put this nicelyname of bad quality, your product can
completely fail. So either work on a
good image of your company or of
yourself as a designer, or think really
well about your product’s name.
Lay-out Rachel Rietdijk - Text Banaz Palani
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Internship
VanBerlo

VanBerlo is one of Europe’s leading
agencies in the area of strategy, design
and implementation. They focus on
product design and development;
engineering; brand identity and
strategy development.
UNiD Magazine talked to Roelof van
Driel, the internship coordinator at
VanBerlo.
Why would I want to do my internship
at VanBerlo?
VanBerlo offers students an opportunity
to work with our designers and
engineers in projects for our clients. As
an intern, you will be a full member of
one of our design teams. You can gain
working experience in fields of design
strategy, product design, engineering,
and user interaction. It is customary
for our interns to focus on specific
learning objectives, such as concept
development, 3D cad modeling or
presentation skills.
So what does VanBerlo expect from its
interns?
VanBerlo is looking for interns who are
analytical and conceptual thinkers, with
good presentation skills, and a handson mentality. Above all students should
be highly motivated and be able to work
independently.

Okay, cool. How do I apply?
To apply for an internship at VanBerlo,
you may send us a portfolio and CV
offering an insight in your skills and
capabilities. Besides the final results,
we are equally interested in the process:
approach, decisions and considerations.

”As an intern,
you will be a
full member
of one of our
design teams”
What should my portfolio look like?
The portfolio should have the right
balance between visual and textual
information. Visuals should trigger
our attention; short captions should
tell us what we’re looking at and what
problem has been solved. Keep in mind
that there usually is no time to read
long stories. An interview is a far better
place to explain the projects to us in
detail, and to show us that you are the
talented and motivated student we are
looking for.

Dorothé is currently doing her
internship at VanBerlo. She is part of
the medical product design team within
the company, though the projects she
is working on are from clients in very
different fields.
Why did you apply for an internship at
VanBerlo?
During my first two years at ID, I did two
assignments by Zuzanna Skalska, trend
watcher at VanBerlo. She encouraged
me to apply for an internship, so I would
be able to focus on design strategy
during my internship.
How did you adjust your portfolio
before you sent it to VanBerlo?
My portfolio actually wasn’t very good.
I think the quality suffered from the
conceptual idea of the portfolio itself:
it had way too much text and way too
few visuals. Luckily, I was invited for an
interview, which went really well, and
now here I am!
And are you enjoying yourself?
Yes, very much! The interns at VanBerlo
are free to formulate their own goals
for the internship and are allowed to
implement their own learning activities,
but the internship coaches make sure
that you keep focusing on your goals.
Aside from that, you get to work on
interesting projects with very talented
designers and engineers.

Lay-out Tom Kölker - Text Dorothé Smit
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The biggest change in fashion occurred
around 100 years ago with Chanel’s
revolutionary
transformation
of
women’s wear, freeing them from
corsets and coming up with innovative
loose silhouette for women’s clothing.
Today we see ever-changing fashion,
none of which being truly innovative. On
the contrary, most new looks are poor
copies of their predecessors, changing
slightly in color or shape. The desperate
search to find new has changed into a
search for what has already been done,
resulting in constant repetition. This
was also Chalayan Husseins concern,
a British/Turkish Cypriot fashion
designer, whose take on fashion was,
that everything had already been
done and that the only undiscovered
territory was that of Tech-fashion. By
incorporating technology into fashion
a whole new world of possibilities and
unseen styles and especially effects
had suddenly opened.
What’s special about Chalayan’s
approach to Tech fashion is that it is
of the highest standards and beyond
Haute Couture. Telling stories with
transforming dresses that take the
beholder/watcher through different
eras is more than just fashion, it’s a
type of entertainment. This being new
and beautiful is one aspect, but how is
it functional in everyday life and where
do we go from here? This is where
Chanel differs from Chalayan. Whereas
Chanel revolutionized fashion out of
need for more comfort and flexibility,
Chalayan innovated fashion out of need
for innovation.

Have we reached a point where we have
provided for so many needs that we
are becoming a generation of “useless
entertainment innovation” that it has
reached as far as fashion? Is this being
new for new’s sake? Or can we actually
take something out of it, that can
become a part of everybody’s life in the
future? Right now we do not see any
Tech Fashion products on the market,
all though all the technology is clearly
there. Being at the beginning of the Tech
Fashion development, it is interesting to
see what direction this new technology
will be given. Will these innovations
be used to solve problems and supply
for a social need or will the developers
once again invent a purpose and solve a
problem that nobody has yet had?
At the travelling exhibition “Pretty
Smart Textiles” the latest developments
in the world of electronic textiles
are showcased, some of them
“visualizing psychological dimensions
and pinpointing difficulties of social
interaction”. This attitude of using
these new technologies to tackle social
and personal problems, is possibly an
interesting implementation of Tech
Fashion. Just like Chanel in the start of
the twentieth century, these changes in
fashion would come from a human need
and desire. Developments and changes
in fashion would not be a mere push
of technology or a way to earn money.
The developments would become truly
functional.

Lay-out Kimmy Ansems - Text Jacky Janes
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an interview with

Miguel Bruns

Miguel Bruns Alonso finished his doctorate at the Delft University of Technology in December 2010. The identity of a
designer from Delft did not suit him completely. Working closely with Caroline Hummels, co-promotor of his thesis, led him to
Eindhoven. Here he found his place in the DQI research group and after three years of educating and researching he will now
take on the next (design) challenge as director of education of Industrial Design from the 1st of November, 2012 onwards…
Why did you go for the job of Bachelor
director of education?
‘I think about a year ago I was discussing
my ambitions, as an assistant professor
of this department, with Caroline. She
asked me what I wanted to do, what I
wanted to develop and where I wanted
to go in five years. Because I am very
passionate about education and I was
very inspired by the way she worked as
director of education at that time, I told
her that I wanted to become director of
education.’
What will make you a good director?
‘The most important thing is that I like to
stay in touch with the students: teach. As
a part of DQI, I was very much involved in
organizing all the educational tasks and
activities. I have worked with students
from the bachelor to master graduates.
In general I consider myself as an
industrial designer from Eindhoven,
even though I am educated in Delft.
I see myself as a designer that we are
trying to bring forth here in Eindhoven.’

Is it possible to combine your new job
with research projects and educating
students?
‘‘I think that we have a very interesting
educational model, basically you
can consider our school as a huge
experiment. In which you could do a lot
of research if you would like to. I am very
interested in how it develops and how
you can influence the development. For
example I have done the assignment
Look!, for three years now and I have
done it in various ways. It has been
a constant research through design
process.

So from November on you will be
designing our educational model..
‘That is my big design challenge right
now!’
Do you have any extraordinary plans
for this study?
‘I have some plans yes. I hope I can
reach them… My main plan is to create
a showcase for the department. We are
always asking the students to make
a showcase but we never make one
ourselves. So I think that we should
make one as a department in which we
present our work and reflect upon it.

‘Designing our educational model is my big
design challenge right now!’
The first time I was doing the assignment
the quality of the deliverables was
crap. But now I see students come in
only after three assignment days with
deliverables of the quality that was
achieved in my previous assignments
only after six days. You can really
reflect upon the changes you see and
the influence it has on the students
developing. For me personally, I can see
an incredible increase in quality of the
deliverables of my students.’

We have a vision as a department of
where we want to go and the type of
designers that we want to deliver. How
do we achieve this vision? We can only
show that by showing the development
we have as a department. Right now I
have the feeling that there are so many
things scattered, we have all these
different websites and systems, like
share-point, id-skillcards and library of
skills which died in a short time, that are
running next to each other.
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But if we can combine all this into one
story where students and staff can find
all the information they need. Learn
about how other students developed
a certain competency. That will help
very much in supporting this process,
in which we have a large amount of
students and a large amount of staff,
and we are losing the touch that we had
in the beginning of the department.
Where everybody knew each other and
knowledge was shared.
In a way I want to bring this back,
by making the information easily
sharable by putting all the information
on a central spot. By streamlining
the communication, we can have
discussions on another level, and keep
this important part of our personal
teaching approach.’
What do you think of the bachelor
college yourself?
‘I see it as a great opportunity. The
Bachelor College is a way in which the
university is actually coming to us. They
are allowing the student to develop
their own bachelor, something that we
have been doing in our department.
Students should develop themselves.’
So they finally took on our educational
model…
‘Not yet the way that we would have
wanted it, we are still very much ahead,
but if you listen to the discussions, you
hear that they see the opportunities
this model has. The goal of the
Bachelor College is achieving what we
have achieved here at ID. And that is
attracting a more diversity of people.
Attracting people that are more socially
engaged. That is what we are doing at
ID.
For the whole of the Technical University
it is an improvement but indeed for us

it is a step back, which is my biggest
worry. We need to see how to deal with
this step back and translate it into a
leap forward.’
Basic courses are important for an
engineer. But the way it is now being
taught is not how we would like to
educate our students.
Do you see opportunities for ID within
the bachelor college?
‘To expand its model to the whole
university.’
Conquer the world?
‘We want to transform the world.’
How do you think people outside of our
faculty see us?
‘People outside our faculty do not
understand us. But they see the
beautiful things that we do… We are
challenging our students continuously,
therefore it is easy for them to take on
a new challenge as they have become
used to it. They connect well into a new
environment and book success, become
the best students when they continue
their study elsewhere, as they are used
to bigger challenges.
So people are very surprised and
perhaps a bit frustrated, as they do
not understand, that you can leave the
freedom up to the students to decide
what is important.’
How do you see our faculty ten years
from now?
‘What we are doing is designing
products, systems and related services
for societal transformation. How do you
design for societal transformation? That
is not something that will happen from
one day to the other. So I hope that in
ten years we have managed to convince

people that our way of thinking, doing
and working is a relevant way for the
people that we need to bring forth now.
In ten years I hope that we have matured
and gained respect. Also because in
ten years, you will have become great
people, that will bring our ideas and
models to other organizations and other
places. I do not see us, our faculty as
something static, but I am going to see
us as a community of people expanding
and moving over the world.’
What is the added value of the study
of Industrial Design and how are we
going to communicate this to the world
outside our faculty?
‘You need to go out, go out there and
create beautiful things. That is what I
want to add. I want to educate a bunch
of people, with this mindset, that go out.
Enter the world and create beautiful
things. Our next challenge is to go
outside our department.
Do we live in an ID-bubble?
‘No. We had this discussion during the
alumni day. The problem is that we are
not training you for your next job. We
are training you for the leadership role
that you are going to have afterwards.
You need to have a good set of skills that
will allow you to enter the organizations
in which you will flourish. Now most
of you have one specific skill, that you
have mastered on your own, and once
you have entered the organization they
discover all the other qualities you have
gained through this education.’
And where do you see yourself?
‘I see myself just developing and taking
the opportunities that I get on the way.
That is basically the way that I have
been working. What I always said that
I would like to have is this huge group

Look
What we

found

kuvva

watch THE VIDEO

of people, that are on the same level of
ideas, interaction and vision, from all
kinds of different backgrounds. Cause
we do not only need designers.
So in ten years from now I hope to see
myself in such a group of diverse people,
doing the things I like to do. I very much
like to cook. And perhaps I will have my
experimental restaurant in which I look

OF
THE

INTERVIEW

at food from a designer perspective,
an engineer perspective and a chef’s
perspective… That has always been a
passion. My ambition is to enable people
to feel and appreciate the quality that
there can be in good food. If we can
reach this we can solve many of todays
challenges with respect to food and
health.

Kuvva is the ideal application for all
of you apple-users who still have that
spacy default desktop background.
Visual awesomeness as they call
it makes your background switch
from one beautiful background to
the other, featuring world’s leading
photographers,
designers
and
illustrators. How’s that for your
daily portion of inspiration? Also
available for windows and as a
twitter-background.

Lay-out Stef Arends - Text Laura Duncker
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“Appreciate
your fellow
man as he is”

Who
is
who

“A camel
is a horse
designed by
committee”
~ sir Alec Issigonis

Jelmer Sieben, P&O advisor at the
management department, likes
to look at the bright side of life.
This adds to his life-motto. Jelmer
dreams of creating a new open
society without any technical
hindrances for anybody. Design
could do this by involving people
more in the design process.
Designing
devices
(phones,
tablets) that function without
using an electric socket would be
his reinvention, if possible.

“Play delights,
yet people
seem to be
afraid of it”

Lay-out Norma de Boer
Text David Verweij

Martijn van de Wiel, Lecturer at
ID, believes that if form follows
function, design would be a piece
of cake! Martijn wants to stop the
fact that kids are teached to color
inside the lines, think outside the
box! Martijn is already living his
dream and got there via Wolfram
Peter, who is a family friend. Look
at http://www.popsoda.nl/ for
more information!

“Transform
good
intentions
into
new habits”
Rens Brankaert, Ph.D candidate
at BPD, signed up for Industrial
Design to combine creativity and
technology, but fell in love with
design over the course of his
Bachelor due to the vivid spirit in
our faculty. Letting people with
dementia and their caregivers
live life with quality throughout
the deterioration process is his
dream. In this he believes in the
application of new emerging
technologies.

Mia Jelsma, coordinator Postmaster program User-System
Interaction, became involved
in Industrial Design through
her trainees at USI! (note the
exclamation mark). She dreams
of a future where designers
create products and systems that
actually contribute to the quality
of life of its users. Mia would
qoute Alan Kay: “The best way to
predict the future is to invent it”.
More at http://www.3tu.nl/usi/

“Geen energie
zonder
spanning”

“It’s not the
number of
apps on your
iPhone that
count”
Jos Hermus, managing Director
of ID, has transparency as life
motto. He got involved in design
via Aarnout Brombacher and
would reinvent the production for
human needs on a personal scale,
if possible. Look at:
www.linkedin.com/in/joshermus
for more information!

“It takes a
village to
raise a child”

Frances Standaert, secretary at
ID Education, dreams of e-books
with real pages and rather touches
a person than a screen. She got
involved with design through
her job, she often visits design
departments, architecture shows
and the DDW. She is continuously
amazed at the sense of wonder
that designers display.

“Things
Happen,
when you
make them.”

Karen Luijten - Hoffman, Project
Officer at the Departmental Office,
dreams of a sustainable society
for everyone, where people can
fulfill their dreams. She became
involved in design via a friend
who gave her the advice to apply
here at ID, after her long period of
absence since she studied here at
the TU/e.

Remco
Magielse,
doctoral
candidate at DQI, dreams of
a future where people care
for products. Where every
individual is more thoughtful
of his surroundings. Initially he
started as bachelor ID student but
became involved after meeting
Kees Overbeeke. More on:
http://www.remcomagielse.com/
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“I believe that collaborating with people and experts from outside
the faculty works as a catalyst.”

Student Projects
Last year Martijn had a role in the
organization of GLOW. This interesting
experience made him decide to focus
his graduation on a similar project.
The goal is to bring Memorabilia to
GLOW. Memorabilia is a phenomenon,
described by two American economists.
It describes that people have a desire
to take physical objects home from an
experience as a remembrance. Think
of Lowlands arm braces, rock t-shirts,
and pictures. Glow does not have a
Memorabilia type of object. This is what
Martijn wants to provide in the form of
large letters like I AMSTERDAM, with
interactive lighting.
In the process of the project the goal is
to expand out of the university’s borders
– the designer searches engagement

PROJECT
GLOW
MARTIJN
KELDERMAN

with the outside world. He believes
that collaborating with people and
experts from outside the faculty works
as a catalyst. In this case Martijn worked
with manufacturers, financiers, the
organization of Glow, festival experts
and technology experts. In these
collaborations it was always important
that both sides invest, resulting in
mutual benefit.
In this graduation project engagement
was sought with different parties. This
Lay-out Luuk Rombouts - Text The Students

was mainly made possible by the fact
that the project was linked to the Glow
festival. Glow is a high exposure event,
which is very interesting for companies
to be linked to. This clearly shows the
mutual benefit; Martijn increasing the
quality of his project and the company
getting exposure.
Disappointing enough, Glow did not
work out due to financial problems.
Martijn, believing in his approach of
collaboration is now searching for new
collaborations with parties such as
amusement parks, festivals, and strong
brands like Nike. It is interesting to see
whether this will work. We will know in
the next UNiD.

For his graduation project Mark set
himself the goal to make a new CPR
training dummy resembling the human.
This meant for the project that he had to
recreate a human being from its bones
to its skin, including its organs and
other bodily tissues on an anatomically
correct scale.
Looking back on his project Mark found
that he encountered several design
challenges throughout the process.
Each of these challenges required time
to be solved, which made him realize
that he was constantly facing two
choices. At each phase of integration
Mark was forced to either take the blue
pill or the red pill.
The blue pill would have meant that he
had time for something in his schedule

that probably would add value to the
overall design. If this was the case
he would start with it immediately,
ensuring as little time loss as possible.
The red pill would have meant that
there might be something that he could
have done, but would not have that
much added value to the project. At
these moments he would discard this
option and find a better way to spend
the valuable time to strengthen other
parts of his design.

PROJECT
MICHELLE

Looking back at his work,
he now knows there are areas of design
which require less focus or no focus
at all. He could have spent his time on
other more valuable thingsor example
dedicating more of his time on the
feedback systems of the design. Instead
he tried to make an anatomical perfect
replica of the human body. Because of
his linearity of thought and the tunnel
visioning at the moment, he took too
many blue pills and too little red ones,
leaving him with no time to spare. As
it turned out in the end, the comments
Mark received during exhibitions came
down to the aspects that were visibly
weaker executed, and less on the work
that had been done underneath the
surface. More of the blue pills people,
more blue pills.

MARK
THIELEN

“I could have spent my time on
other more valuable things.”
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Prototyping
What, who and where

Lay-out Joric Koghee - Text Banaz Palani

This year many things have
changed
regarding
the
E-atelier and prototyping.
Components and assistance
is not present at the E-atelier
anymore. Components can
be purchased at different
places and assistance is
scattered throughout the
faculty. This guide will help
you get around when you
need to prototype.

Components

The E-atelier provides
soldering machines
and power supplies. It
is a space that can be
used to work on your
beautiful prototypes.

Working

Help

!

Components can be
bought in various
packages at the
service desk of the
Metaforum. The
specifications can
be found at:
www.e-atelier.nl

For more specific
components go to
web shops like:
www.conrad.com
www.unithings.nl
www.sparkfun.com

Need components
really quickly?
Take your bike
and shop at stores
like Brigatti or
Cheaptronics in
Eindhoven.

The student’s
assistants at the
Service Desk
can answer your
technical issues.

Ask your fellow
students! They
often know more
than you may think
and only few bite.

For advanced
questions, make
an appointment
with an expert.
Make sure to
prepare well.
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Is enhancement
t h e n e x t s ta g e
of evolution?

Glasses, lipstick, false teeth, the contraceptive
pill and even your mobile phone - we take
the commonplace human enhancements for
granted. It is an exciting but feared era of
modern science, where sci-fi imaginings are
brought to life. What does the future, near
and far, hold for humans? Is enhancement the
next stage of evolution? Should any limits be
imposed?
In a time where Lance Armstrong’s worldwide
reputation just changed from a sports hero
into a disrespected cheater, doping is the
most despised kind of human enhancement.
A hundred years ago, fair competition was
perceived differently. Tom Hicks was the
official winner of the 1904 Olympic marathon
in London. The runner had received several
doses of strychnine in brandy throughout
the race to increase his endurance. Doping
was acceptable at the time, but it was not
allowed to do intensive training longer than
four weeks.

_Handicapped becomes
handicapable
How much freedom should we have to take
advantage of new ways to improve our
mental and physical performance? Everyone
agrees technologies should be used to help
the handicapped perform at the regular
human level again, filling in the parts of the
human body that were missing. Can we go
further than that? Should we surrender to our
greediness and be better, faster and smarter
than nature intended us to be? Should
handicapped become, handicapable?

Look
What we

found

“it is an enduring
aspect of the debate
surrounding human
enhancement: the
question of not just
what is possible but at
what point we should
stop”
Last summer, Oscar Pistorius, nicknamed
the Blade Runner, became the first double
leg amputee to participate in the Olympics,
in the men’s 400 metres race. With his two
prosthetics, called the ‘flex-foot cheetah’, he
ran himself to the semi-finals. It became the
subject of debate: how fair is it to compare
artificial limbs with natural ankles and feet?

_What if..
Although people have long been dreaming
of what it might mean to have superpowers
and additive capabilities, it seems impossible
to imagine these opportunities without
considering potential dangers. In every
superhero movie there is a villain with similar
superpowers, always underlining the thin
line between human enhancements for the
good or the bad. It is an enduring aspect of
the debate surrounding human enhancement:
the question of not just what is possible but at
what point we should stop.

TELEPHONE
MEGAPHONE
Got something to share? Feel the
need to scream? We found the right
number to dial. Telemegaphone
Dale stands seven metres tall on
top of the Jøtulshaugen mountain
overlooking the idyllic Dalsfjord in
Western Norway. Dial the number
and tell your troubles to the fjords!

Lay-out Bram de Vogel - Text Tessa Steenkamp
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The magic of

creativity

“Steve Jobs said in 1996 that Apple had been
shameless about stealing ideas. Now, you can’t go a
month without Apple suing someone”
A few months ago, the entire Internet was
getting their panties in a bunch over ACTA. It
was the devil, it would destroy the Internet
and it would kill the freedom of speech. Now
that ACTA is pretty much dead and gone,
maybe it’s a good time to assess why it was
such a big deal anyway.
You might say that it’s about time that artists,
designers and writers became a little more
original. With all the stealing and borrowing
from each other, you’d have a hard time
finding any original ideas at all. And it’s true
that almost everything that’s created today
is a copy, remake or a derivation of another
idea. But that is not without reason. Creativity
isn’t magic. It isn’t something that just comes
to you or something only true geniuses can
acquire. It happens through applying ordinary
tools of thought to existing materials, and
how we develop our creations is something
that, by many, is vilified and misunderstood.
It’s copying.
Simply put, we learn through copying. When
we learned to write, we did so by following
the printed letters on a paper with our
pencil, before we could form them ourselves.
Artists start out by playing cover music of
other artists, before they write their own
songs. Hunter S. Thompson – writer of Fear
and Loathing in Las Vegas, amongst others –
retyped The Great Gatsby, just to learn about
the writing style of the original author.
We can’t introduce anything new until we’re
familiar with everything in the field. We need
copying to build a foundation of knowledge
and understanding. Thomas Edison didn’t,
in fact, invent the lightbulb. He adjusted the

model by testing different materials and
created the first electrical lamp that was
commercially viable. His lamp wasn’t an
original idea, but it caused the tipping point in
the development of lamps. Henry Ford didn’t
invent the assembly line or interchangeable
parts and he definitely didn’t invent the car,
but by putting them all together, he made it
possible to mass produce cars for the first
time.
Creativity isn’t something that just comes to
us on an idle Tuesday at 2 am while we can’t
sleep. It is the balance between copying,
transforming and combining. But laws as we
know them don’t acknowledge this derivative
nature of creativity. In our market economy,
ideas are regarded as property, as unique,
original things with neat boundaries that can
nicely be wrapped up in a box and attributed
to the right person, and can then be bought
and sold. With patents and copyright, artists
and inventors could freely send their work
into the world without the fear of being
copied and ripped off, and other people could
build upon their ideas. But with the influence
of capitalism, this principle has been
transformed beyond recognition. Ideas were
now categorized as property, and intellectual
property was introduced. This is because of
the psychological phenomenon loss aversion:
we justify our copying of others, as long as
others don’t copy us. Steve Jobs said in 1996
that Apple had been shameless about stealing
ideas. Now, you can’t go a month without
Apple suing someone. There are corporations
that don’t even create anything new, but
acquire as many IP rights as they can, just so
that they can go to court.
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So what now?

Now, we’re stuck in a world where it is
becoming increasingly important to hold
on to our ideas with all our might, and we
need to realize that in order to really create
interesting things and to contribute to the
world, we need to connect the dots, use ideas
from our predecessors in as many disciplines
as possible, and to transform and combine
those ideas into stunning innovation. All
creative work builds on what came before.
Nothing is completely original. Every good
idea is the combined effort of everyone
in the field of that idea. If we’re free of the
burden of trying to have completely original

ideas, we can stop being embarrassed about
using ideas of others, and start stealing like
artists, according to Austin Kleon, writer of
How to Steal Like an Artist. He also believes
that creativity is subtraction. His secret: do
good work and share it with people, because
an idea is only relevant, if it’s being thought
upon.

Look
What we

found

Lay-out Luuk Rombouts - Text Dorothé Smit

TRAMPOLINE
BRIDGE

Wanna Know More?

Check out The Gift (Creativity and the Artist in
the Modern World) by Lewis Hyde
You should also give Steal Like an Artist (10
Things Nobody Told You about Being Creative)
by Austin Kleon a try.
If you’re not really into letters and words that
much, maybe Kirby’s Everything is a Remix is
more your cup of tea. Watch it on Vimeo.

Why make it functional if you can
make it fun? The Architects at
Parisian Firm Atelier Zündel Cristea
must have thought exactly that
when they came up with a bridge
in the middle of Paris made out of
three giant trampolines, 30 meters
in diameter, ringed by floating PVC
buoys... maybe they will actually
build it if we promise not to double
bounce!
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We
create
“AND THEREFORE

WE ARE CREATED

”

from design
Our attempt to create intelligence, can be
seen as our initial quest to perfect our own
creation. From the beginning of times we have
felt the need to continue what He started:
life. You could call it survival, like animals, but
in times that this animal instinct does no
longer acquire primary needs for survival,
we have maintained an urge for further
development. We want to accomplish, and
always move forward. In everything... To
create, create beyond our primary needs, and
beyond ourselves.
Some utter the believe that it is the will of
God, He who shaped us in his resemblance,
that we are to ﬁnish or perfect His Creation.
Perhaps this is why we do not settle
for simple survival.
But even without faith or religion, we humans
have the instinct to develop ourselves, and
the world around us. To recreate the paradise,
we have been sent away from.

But dear Adam, do you want to retain what
once was lost to temptation? Or do you yield
to another apple, and feel the inner appetite
for innovation?
To prove the existence of God, the argument
from design, states the following: God is the
Creator. We humans are intelligent beings,
created in His resemblance. As we are able to
create intelligent things, like a clockwork,
there must be a creator of us too. We create
and
therefore we are created.
Extending this would mean that the
intelligence of systems we have created in
our resemblance, like a robot, proves that
we exist. Every day we are coming closer to
the fulﬁllment of our existence. If we let our
creations take over our quest of development,
what will happen… ?
I am curious what this thought means for the
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world of today… What does it mean for us
designers? Are we playing divine games
when we create intelligent systems? Is
it still our quest for development, this
instinct to create, or do we go beyond
that?
If fulfillment will not satisfy us, and we
will exceed our attempts to fulfill our
quest, we have created an apple we
need to keep from it’s users. What we
make will no longer affect only us, but
it will affect the ‘lives’ of what we have
created. A responsibility growing with
every creation that comes closer to us.
A responsibility, that lets me to write
about thoughts that great philosophers

found

|

|

|

|

have had even before the birth of Christ.
We have always felt the need to create,
and create beyond. It is in our nature.
And maybe someday our creations can
decide to take responsibility in their
own hands. Like we did. Like we should,
till they take over.
Lay-out Kimmy Ansems - Text Laura Duncker

The spirit bear
No, this is not a polar bear; it is a
rare and genetically unic subspecies
of the black bear. A white black bear.
Less then 400 of these species exist.
And once again uniqueness proves
to pay; due to its white color the
spirit bear blends in with the waves
in the water which allows him to
catch salmon more easily.
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“Necessity is the
mother of
invention”

When designing, we generally have a concept
and a specific function in mind for our
products. However, users have a different
perspective: seeing possibilities and new
ways to use our products we could not have
imagined, because we are just too involved
with our concept.
In Germany they have a word for this:
Zweckentfremdung, describing the misuse
of products. In other words: using artefacts
for different purposes than intended by the
designer.
Somehow people are making products
multifunctional when they originally were
not meant to be. Either just because they
found a fun new way to play with something,
for example popping bubble wrap, instead
of cushioning breakables or out of need by
making a house out of a shipping container.
This fits another German saying “Not macht
erfinderisch”:
“Necessity is the mother of invention”.
Only in this case I’m not talking about
inventing completely new things, but finding
new purposes for the things at hand that
can be unconventional solutions to your
problems.

My entire room is made up of misused
products. When planning to build my bed I
quickly realised that I neither had the money
nor the means of transportation for big
amounts of wood, which I would have initially
used to make a bed frame. So I browsed
around the internet to find something that
would do the same job: holding up my slatted
frame. The solution I came up with was buying
four ‘Lack’ coffee-tables from Ikea on which I
put my slatted frame. This cost me 20 Euros
and was very easy to transport by bus and has
given me a lot of storage space under my bed.

“The solution I came up with was buying four Lack coffee tables
from Ikea, that I put my slatted bed on top of.”

The reason for being such a big fan of misusing
products is not just because it offers many
simple solutions in situations of necessity, but
also because I can make something unique
that represents me. For example the suitcase
I nailed to my wall as a sort of cabinet. It also
expresses my love for travelling and nobody
else has it and, in a way, I designed something
new by misusing something else.
No matter what the motivation is, fun,
necessity, a need to express ourselves, we
can easily enhance our environment and find
unlimited solutions and possibilities to make
pretty much anything. If we become more
aware of what in our surroundings can fulfil
new purposes we can turn unwanted things
into something beautiful; allowing us to make
things cheaply, save space and reduce waste.

Lay-out Stijn Stumpel - Text Jacky Janes

For example the suitcase I nailed to my wall as a sort of cabinet also expresses my
love for travelling and nobody else has it and in a way I designed something new by
misusing something else.
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GENETIC
MEMORIES

Thinking like a nomad

After the Indonesian revolution
(1945-1949) thousands of people,
mainly Dutch-Indonesians (Indos),
were forced to leave Indonesia to go
to the Netherlands. The majority of
this group had never set foot in the
Netherlands before. The first generation
Indos quickly adapted to the Dutch
culture and, at the same time, brought
Indonesian influences into the Dutch
society. The majority of these influences
came from their arts, music, literature
and culinary culture. Simultaneously
they were raising the second generation
Indos.
Half a century later the third- and
fourth-generation Indos are left behind
by their (grand)parents with little
knowledge of their actual roots and
history. Finding it difficult to recognise
their own cultural features leads them

to a journey in search of their ethnic
heritage.
The journey takes them into their family
history, memories and even all the way
to the other side of the world. All this
in order to construct the essence of
their identities. This journey provides
an experience which stimulates all
senses. The memories from home are
triggered in the context of the history
of the family. The smell of food, the
art on the wall, social habits or even
commonly used words known from the
Netherlands are recognised in a country
which they have never seen before. This
experience makes the country feel like
a part of home, a part of themselves.
This search in history of memories
and emotions opens a useful quality
in people. A quality that goes beyond
defining their own identity. In search

of their own identity they find freedom
amongst the memories of others
in other places. It is the freedom of
thinking beyond the boundaries of a
culture or a country and make them
become, by retrieving this freedom, a
nomadic thinker.
Step out of the daily routines and see
life in a different perspective to redefine and enrich memories. Open up a
place where you can think and reflect, as
the free space of thinking can be seen as
the realm of the nomadic thinker. This is
giving you room to think at the limit of
this very space dispensed by freedom.

Lay-out & Text - Mitchell Jacobs
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Mind
Talents
the ones that cannot be taught

Ah, life is all -in and -around us. Look around
you! All possible because of this magnificent
piece of engineering which you are housing
in: a body. And especially a part of the body of
interest: a brain. The brain is the connection
between a being and the universe.
From birth, a human being is gifted with mind
talents. And, as the brain and the human
develop, external input from family and
culture shape your way of thinking. Actually
shaping your definitions of how life and
design is or should be.
A designer is a creator in matter. Mind has
power over matter. The brain is by far the
most important tool in doing this. So what are
these “talents” one might possess? Maybe
you can make beautiful sketches or drawings?
But is this considered a mind-talent?
Mind-talents are the abilities of your brain,
which are meaningful to you only, as no one
else can profit directly in the ‘now’ moment
from it. In general it is the way the brain
makes something sensible from the massive
amount of incoming information all around
you and processes it into an expression of you
as a being.
Mind-talents are present in everyone, always,
but are you aware of them or maybe you are
using them unconsciously? Mind-talents

cannot be taught by others in contrary to
competencies like programming and drawing.
A simple example : you consider having a
“talent” to make beautiful and meaningful
photographs of your design context to
remember for yourself. However if you have a
very strong visual memory there is less need
to take pictures anymore as then you consider
it cumbersome. The latter is the true power of
your mind which you already have. It allows
you to be quick, effective and consistent
when used for designing.
To continue from the last example, a beautiful
memory of an event is completely useless for
someone else as mind-talents are personal
subjective inner experiences. Therefore
mind-talents are also dangerous. A beautiful
talent can turn into a curse when you have no
control over it. Don’t get lost in the galaxies of
your brain or you get locked up in cages!
So what is next? Get out of your obvious
comfort zone and discover who you deeply
are in the reflections of your interactions. It
is only then you create space in yourself to
experience the things in your mind they didn’t
teach you in high-school. How will designing
change for you?
“What are these talents one might possess?”
Lay-out Tom Kölker - Text Rik Hermans
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The task is not to see what
no-one has yet seen

but to think what
nobody has yet thought

about that
which everybody sees.
Lay-out & Text Mitchell Jacobs & Chris Gruijters

Silicon

valley

with Jacco van der Kooij

a designation that
results in a single
dot when you type it
in Google maps.
Which subway takes us to Silicon Valley?
We naively assumed that we could
actually visit Silicon Valley by going
to a specific address or neighborhood.
Slowly we find out that it is not a place
but a term, spread out on San Francisco’s
South Bay, and can not be experienced
by a simple visit. This strange existing
yet not-present name is a scent that
can only be sensed by those who either
have a big nose or a big wallet.
Every start-up company and venture
capital wants to be part of it and
therefore they are. It is the desire to be,
and do great. By finding one of those
ambitious attitudes, you will find more.
That is kind of the idea of Silicon Valley.
When Leap Motion forgets the lunch
meeting, you simply drop by their office
address, invade the conference room
and prevent the Community Manager

from going to his next appointment
with Kinect’s Director. How? By being
yourself.
This seems to be how you find parts of
this Silicon Valley ambience. It requires
improvisation, confidence and a strong
foot between doors and elevator shafts.
Eventually, someone will be crazy
enough to see potential in two of those
big noses: one of them is called Jacco
van der Kooij.
Jacco, currently Vice-president of Qumu,
invited us to his office in San Bruno
for an introduction to Silicon Valley.
Without any idea of what to expect we
entered a boring typical office space
which we left only two minutes later
to grab coffee with an enthusiastic
energetic businessman. The office made
more sense now, it mainly functions
as a locker or coat hanger, in between
Starbucks and Chipotle.
Jacco offered us a view on Silicon
Valley’s industry and our relevance,
as industrial designers, in Silicon
Valley and elsewhere. A fresh view on
ourselves. As Industrial Designers at the

TU/e, it is hard to explain to others what
our added value would be. Jacco is one
of those people who can help you with
explaining it to yourself. The answers
are personal because Jacco’s method
is taking things personal. Allthough
we filled two chairs in the plane, ID
students don’t fill spots, they make
their way through and create new ones.
Hopefully no chairs though.
ID students possibly already function as
role models of Jacco’s vision:
All the steps made to get ‘into’ Silicon
Valley show that you have to do
something different, you have to be
remarkable. The thing it comes down
to is passion and attitude, which will
eventually be the foundation of a
financial and corporate structure if you
need those. Still, we damn-known you
need the knowledge to back it up and
be able to communicate it. It is not just
about what you do, it’s about how you
do it: Have a plan, even if it’s bad. If it
is not working, quit. Learn, and move
forward. And let no one tell you, you
can’t have fun.
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Things

We all know the great designers of the world; people who have designed beautiful and useful things. If we look at a list of well known
designers like Starck, Rams, Rietveld, Loewy and Rashid we could wonder how much influence they have actually had on our daily lives.
Someone having a Rietveld chair may enjoy the designer Rietveld every day. Sadly, we have forgotten about designers who have really
changed our lives. Designers that came up with products we use nearly every day, products that have become so incorporated into our
lives that we barely notice them anymore.
Introducing to you David M. Smith, Gideon Sundback, and Johan Vaaler.

David M. Smith is the father of the
clothespin. In 1853, the Vermont
inventor patented the first design that
is similar to the modern clothespin. In
the patent Smith describes an elegant
design in which two levers were hinged
in such a way that the long side could be
pinched, moving the short sides apart.
The design was sturdy and allowed
clothes to be securely hung from a
washing line. Besides that the design
allowed for easy manufacturing. Smiths
design was not perfect, and many
designers tried to improve it. Most of
them failed, but the design stays almost
unchanged since.

All these years we have been closing
our jackets, vests and pants with a
genius design; a design that we have
taken for granted called the zipper. The
Swedish inventor Gideon Sundback was
the designer of this modern day zipper.
Sundback improved an already existing
idea that was not very elegant. He
managed to get ten zipping elements
per inch and two facing rows of teeth
that hooked together by a slider. The
patent Sundback created was issued
in 1917 as the ‘Seperable Fastener’.
He also invented the manufacturing
machine for the zipper.

The paper clip, maybe the most used
product of the past century, was
designed by Johan Vaaler. Johan Vaaler
was a Norwegian inventor who received
the patent for the paperclip in 1899.
The patent was issued in Germany,
because Norway did not have a patent
system. Some believe that Vaaler was
not the first designer of the paperclip,
but he was the first to have made it into
a success story. The patent stated: It
consists of forming a piece of wire into
a rectangular, triangular, or other shape
into a hoop.
Let’s remember these great designers
for their small, but very significant
designs!
Lay-out Chris Gruijters - Text Nicolas Nelson
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NEWFEVER
a quest for innovators

COLUMN
This is a new Unid. Why? It was time for
something new. You wanted something new.
But don’t you always? Don’t people always
want something new? From your iPhone to
an enlarged version of it without the calling
function, the iPad, back to a smaller one, the
iPad mini.. and we want all three of them.
But if we all have the new stuff and if we all
want the new things all the time, is it even
new anymore? Aren’t we getting in the same
rut we used to be in when our need for new
stuff emerged in the first place? Is our need
for newness getting old? Or worse, are we
unable to create new stuff?

“May our attempts and
accomplishments
progress humankind”,

Don’t get too depressed now. I’m not saying
we should put a hold on innovation, stop
experiencing new things, screw the tolerance
commercial. But in our search for newness,
are we even innovating anymore? Or, are we
just jumping through the sound barrier for
shameless marketing?

Redbull called their marketing stunt “the
ultimate scientific experiment in a nearspace environment”, when in reality, Felix
Baumgartner’s jump wasn’t science except
for proving the simple fact that gravity
exists - which has been proven before. Joe
Kittinger jumped from 30 kilometers in 1960;
Redbull and Baumgartner created a retro
remake with a mass load of marketing. “May
our attempts and accomplishments progress
humankind”, twittered Baumgartner after
his jump. Is this really all we got for this age?
A man jumping from space to sell cans of
Redbull on earth? Where are the flying cars?
The intelligent robots? Sure, we have the
internet - but is it really good for more than
porn, advertisement and pictures of kitties?
3D-printers? A modern-age replacement for
sewing machines for wealthy self-acclaimed
creative people (who somehow all wear the
same glasses). The new Ipod mini is rather
an evolution of a product than an innovation.
Are we really innovating, or are we simply
renovating?
You wanted to be an inventor growing up. And
you probably still do. So why do we keep on
designing lamps?
The fact is, everyone can make, do or buy new
things. But why should we? Just for the heck
of it? Just to be part of the innovation-trend?
That’s hardly a motivation. As a designer, ask
yourself: what would you rather have people
say on your designs? “Isn’t that clever/ pretty”
or
“OH MY GOD THIS IS GOING TO
CHANGE THE WORLD!”.
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As a proud sponsor of the
Study Association Lucid,
we offer their members
the opportunity to attend
brainstorm sessions for a
wide variety of cool A-brands.
At these brainstorms you are
invited to be as creative as
possible. Smaac promisses
a great night out with a
dinner and lots of fun. The
winner will recieve a special
weekend trip to a European
design capital.
Hope to see you soon!
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